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Abstract

With the rapid development of Internet technology, online marketing has become an important
part of modern business, changing the shopping habits of consumers and marketing methods of
enterprises. In the online marketing environment, consumers face many problems of damaged
rights and interests, such as false advertising, privacy leakage, and imperfect after-sales service,
etc. The existing legal system is lagging behind and inadequate in dealing with these problems.
The existing legal system is lagging behind and insufficient in dealing with these problems, which
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needs to be improved urgently. Therefore, from a legal perspective, this thesis analyses the main
legal challenges to consumer rights and interests in online marketing, discusses the strengths
and weaknesses of the existing legal systems at home and abroad in dealing with these problems,
and proposes legal measures to strengthen the protection of consumer rights and interests in
online marketing. By improving the legal system, strengthening supervision and law enforce-
ment, promoting self-regulation of enterprises and enhancing consumers’ legal awareness, the
level of protection of consumers’ rights and interests in online marketing can be effectively im-
proved, and the healthy development of online marketing market can be promoted.
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