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Abstract

From the perspective of media evolution theory, this paper explores the application of a home smart
camera as an electronic media technology in family emotional connection and its humanized mar-
keting revelation. The study adopts in-depth interviews with 16 home smart camera users and their
family members, and analyzes secondary data to reveal the evolutionary path of home smart cam-
eras in the three stages of “toy-mirror-art” and their role in family emotional connection. The study
finds that home smart cameras make up for the shortcomings of traditional communication and
recording media through real-time monitoring, voice interaction and intelligent recording func-
tions, and enhance the emotional connection between family members. Based on this, this paper
proposes that enterprises should focus on users’ emotional autonomy, balance privacy and emo-
tional boundaries, and pay attention to the emotional needs of left-behind groups when promoting
electronic media technologies, with a view to providing ideas for the humanized design and emo-
tional marketing of electronic media technologies in the future.
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Figure 1. Media evolution path map for home smart cameras
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Table 1. Basic information about the respondents
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I, FERAZE T, Al SRS & A S EE R A E 5 it BT B R B Al (4 5
55, AR BaAA SR B R SR IR B

BJE s 7 bl NS B AT ATE AR B AL S I AT T R K B IR R DO RE, (AL
ISR E A . XMP A DGR BRI RS, W2 P R s 5, ATk — 2D HEsh

DOI: 10.12677/ecl.2025.1441053 1646 TR 4TS


https://doi.org/10.12677/ecl.2025.1441053

HRZE i

RIS -
6.3. FEBETHERBRATER

ZX P BE B Sk BRI L SN 9% 5 T A FL B Dh R 5 1 SR B Il 0 22 TR I Jekibe s, (L B AULE
Y7 WORFE IO B AR T A BLSE B S, Sl REANRIREAIIIRIL &, JCHORAE B 7 g TP R IAF UM
B o TP AN SR B 0 oA R, 055 T BRI I A2 Th

Bl ANV REEE IO, SGE D S, BT SRR, SRR RN
T IREREE b 78 TR MAREACM o RN EWT, Ak v] DUSE Al 1 A B 7 AL 08 5 R e 305 Sk
I ) AR TR AR = . B0, WA DORBL, B 578 AT RESE RIE SRk 10 2 RIPEAE B S B fe, T
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