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Abstract

This study focuses on the marketing strategy of Ctrip travel itinerary planning service. In the
fiercely competitive online travel market, Ctrip travel provides personalized and diversified itiner-
ary planning services for different user groups with different travel needs and preferences through
precise market positioning. Its marketing strategy integrates online and offline multi-channel pro-
motion, utilizing big data analysis to gain insights into user behavior and achieve precise marketing.
On the one hand, by leveraging abundant tourism resources, convenient booking systems, and a
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professional travel consultant team, we aim to create service advantages and enhance user experi-
ence and satisfaction. On the other hand, using social media, membership systems, and other means
to enhance user stickiness and loyalty. At the same time, we focus on brand building, establish a
good reputation through high-quality services, and strengthen the brand image. However, in the
marketing process, there are also challenges such as competitor imitation and dynamic changes in
user needs. This study aims to analyze the effectiveness and shortcomings of Ctrip travel itinerary
planning service marketing strategy, provide suggestions for further optimization, and provide use-
ful references for industry development.
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