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Abstract

In the era of traditional media, video advertising generally adopts the form of landscape screen dis-
play. However, in recent years, with the popularity of mobile terminals, video advertisements in the
field of new media show a new trend of vertical screen display. Video advertising in the era of new
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media has the characteristics of strong interactivity, a prominent subject and a simple narrative. In
the face of the changes in communication carriers and the communication environment, video ad-
vertising in the new media era mainly adopts new media marketing methods such as virus market-
ing, word-of-mouth marketing and precision marketing. Among them, enterprises enhance brand
awareness through viral marketing, word-of-mouth marketing maintains brand loyalty, and preci-
sion marketing improves consumers’ purchase degree.
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