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Abstract

Driven by both the digital economy and consumption upgrading, China’s beef industry is undergo-
ing a deep transformation from traditional models to digital marketing. This study combines theory
with empirical evidence to systematically analyze the new marketing momentum construction path
of beef product marketing. Drawing on the 4P marketing theory, this paper reveals the theoretical
logic of the digital transformation of the beef industry. It highlights that consumers’ demands for
quality and safety, nutrition and health, as well as personalized experiences are continuously on the
rise. However, the current marketing system is still confronted with pain points such as brand
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homogenization, insufficient supply chain coordination, and lagging channel integration, which re-
strict the value enhancement of the industry. In response to these issues, this paper proposes opti-
mization strategies to help the beef industry break through growth bottlenecks and achieve high-
quality development. It provides theoretical support and practical references to assist the industry
in seizing the initiative in the digital wave.
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