E-Commerce Letters 3T H551Fig, 2025, 14(4), 161-175 Hans i
Published Online April 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.144875

9T IR ETIR IR T HhAE PSS K 4 ik
BRI

# o, X OR
P RS B RS S 2R 2R, VL% B L

Woks H . 2025424230 FHER: 20254F3H6H; A AHM: 2025F4H7H

R

B RIS KRR MR, ACETEMESRER, BRI S R KR
FEA. Ho, GRWE. FEABNETEHANERE, WARENEREZATNZE, BEIT
MRS B R MR A Z RS, BRITHRIF AN KA R & R L] . B
FRI: WFEMIH R (5 BRI B3 B E M KA X RN H M R 88 &
BARREANA A E B R K AR i B BB BIE S BA; ikl B B e SR B SR A
BERMAREENRBERE.

X 5in

FENEEL, REEM, RIFRMA, HRHMESERM

Research on the Influence of Short Tourism
Videos on College Students’ Tourism
Intention under the Media Context Theory

Nan Xu, Xiao Yuan

School of Media and Arts, Nanjing University of Posts and Telecommunications, Nanjing Jiangsu

Received: Feb. 23, 2025; accepted: Mar. 6%, 2025; published: Apr. 7t", 2025

Abstract

In order to explore the influence of short tourism videos on college students’ tourism intention, this
paper constructs a relationship model between short tourism videos and tourism intention based
on media context theory. Scene construction, information dissemination and social interaction are
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independent variables, and cognitive image and emotional image are intermediary variables, aim-
ing at analyzing the correlation between short tourism videos, destination image and tourism in-
tention, and exploring the influence mechanism of short tourism videos on college students’ tour-
ism intention. The study found that: the scene construction, information dissemination and social
interaction of tourism short videos significantly affect college students’ perception of cognitive im-
age of tourism destinations; information dissemination and social interaction significantly affect col-
lege students’ perception of emotional image of tourism destinations; and cognitive image and emo-
tional image of tourism destinations significantly affect college students’ intention to travel.
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Figure 1. Design diagram of the theoretical model of the generation mechanism of college students’ travel intentions influ-
enced by travel short videos
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Table 1. Measurement scale regarding travel short videos
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Table 2. Measurement scale for the perception of the image of tourist destinations
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Table 3. Measurement scale for college students’ travel intentions
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Table 4. Statistical analysis results of basic information

* 4. BRBERGITHHER

B IR AEL T ) b (%) RIA (%)
5 87 46.52 46.52
4 5]
& 100 53.48 100.00
18 % LIF 1 0.53 0.53
18~22 % 134 71.66 72.19
RS
23~25 % 49 26.20 98.40
25 5Ll I 3 1.06 100.00
RE#LH 10 5.35 5.35
. REEAFL 138 73.80 79.14
ALFE
i as 37 19.79 98.93
A 2 1.07 100.00
—A A LR E R > 12 6.42 6.42
—JEAJLIK 44 23.53 29.95
—R—IK 21 11.23 41.18
—RZIR 110 58.82 100.00
1 /NEF A 32 17.11 17.11
1~2 /it 75 40.11 57.22
RS
2~3 /]It 43 22.00 80.21
3/NETEL B 37 19.79 100.00
1000 JCLA 17 9.09 9.09
N 1000~2000 7T 124 66.31 75.40
H ] AL & B
2000~3000 7T 32 17.11 92.51
3000 JtbL | 14 7.49 100.00
1 RN 36 19.25 19.25
— 2~3 X 120 64.17 83.42
— AR AL i
4~5 Ik 26 13.90 97.33
6 KA LE 5 2.67 100.00
&t 187 100.0 100.0

42. EESBESH
421 EESH

WEFERI A SPSSAU J3 #fr T BT it Wie 48 O R A B4 b AT (& A 30, r A R W 5. BFTR A
Cronbach’s Alpha 15 /% R EUE I IF SR I — SRR e M, S=3R%EK1 Cronbach’s Alpha {4 0.884, K
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Table 5. Cronbach’s reliability analysis
5% 5. Cronbach {5 E 9k

AR JEI FIETURTHAH SR (CITC) W MERET o 2% Cronbach o &%}

Al 0.618 0.590

Wyt A2 0.506 0.710 0.733
A3 0.561 0.644
B1 0.669 0.702

% B 1R o2 0:050 0757 0.789
B3 0.569 0.753
B4 0.601 0.736
c2 0.614 0.631

A HF) C3 0.585 0.660 0.751
C4 0.544 0.715
D1 0.749 0.785
D2 0.566 0.822

. D3 0.593 0.817 0,830
D4 0.576 0.820
D5 0.616 0.814
D6 0.598 0.816
El 0.643 0.583

EESA E2 0.546 0.689 0.744
E3 0.531 0.709
F1 0.792 0.592

i i ) F3 0.567 0.822 0.799
F4 0.604 0.767

SARER 0.884
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X FEARBIG AT A RERTS, R K7 ZE e AT IR B A R #r o i PR 43 by — L4 H 6 4
7, FREARAEIR T 1, 6 NRF ek 5 07 Z R 264 7l 2 15.402%, 10.908%, 10.725%, 9.683%,
9.547%, 9.301%, JiE#% )G B TT ZE MR N 65.565%, KT 50%, nJ ARk Ar i o

TEMF TR A B L, b R AN ST 0 B o6 RIGOL, TRl A i 5 R L3 7. BiBR3t
[F] FEAEA T 0.4 HI3ET B4 C1. E4 Fl F2 J& , BBTHEAT e i sy, HAMA 78 006t B SL R EEAE 35 5 T 0.4,
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Table 6. Tests of KMO and Bartlett
52 6. KMO #0 Bartlett fh1636

KMO {8 0.816
IR TT 1683.822
Bartlett ¥k % K56 df 231
pfH 0.000

Table 7. Table of factor loading coefficients after rotation

7. NERRE T T R BRI

o PRy 347 2R A JEFIRE
HT 1 T 2 ®T 3 H T 4 SR SRR (AHF I %)
Al 0.799 0.731
A2 0.643 0.632
A3 0.741 0.688
B1 0.760 0.706
B2 0.615 0.564
B3 0.661 0.645
B4 0.788 0.741
C2 0.779 0.668
C3 0.790 0.705
C4 0.760 0.649
D1 0.814 0.726
D2 0.632 0.504
D3 0.722 0.605
D4 0.694 0.567
D5 0.686 0.616
D6 0.677 0.555
El 0.838 0.738
E2 0.746 0.628
E3 0.774 0.657
F1 0.855 0.819
F3 0.766 0.646
F4 0.711 0.635
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Table 8. Summary table of model regression coefficients
< 8. {RBIEARKCC BTG

X - Y EpREL IR 15 R 2 SE  z(CRfH) p PRk 15 R 5L
AEHE -  DINEIER 0.313 0.069  4.525 0.000 0.321
BEEMEHE — DIMEZR 0.214 0.073 2.923 0.003 0.211
CH#HxZEHZ) — DIAAER 0.190 0.060 3.181 0.001 0.204
At -  ERBEEZR 0.068 0.090  0.758 0.448 0.062
BEEMEE — ERBER 0.206 0.095 2.158 0.031 0.180
CHZHZ) — EHRER 0.165 0.078 2.122 0.034 0.157
DiMFIER —  FIkiiFER 0.239 0.072  3.323 0.001 0.224
EWEER —  FIRlfEm 0.296 0.064  4.643 0.000 0.313

T SFIRERARIR R

o, WA H REOC M RM B p (KT 0.05 MIERARED “itd i~ RIS B, Kk,
R A I 2 T 45 TR R AT AR IE, WD TS AL IR SR = 10 Z [ B2 58 RER AR, FRIRIEEAT IR
B, BRI ERE RBUE N 0.345 > 0, HILEAZEHH 0.01 /K12 (z = 4.839, p = 0.000 <
0.01), 5t IR RSN BAL 1 2 0 K22 A R e = 1 7 AR 3 I IR IR SR DG 2R, WL 90 FRIRIEEAT AR
RIS ST, W4 10, BT HBEH N 2.347<3, FGI. CFl. NFI. IFI KT 0.9, RMSEA /)
T 0.10, KEBIRRHUE BT

Table 9. Test results of the path from information dissemination to travel intentions

% 0. ERAE-HEREERRER

X - Y IEbRrfEfLER R A% SE  z (CR{H) P PRUELLIR AR R K
GEfEE - i 2 1) 0.374 0077 4839  0.000 0.345

Table 10. Model fit indices
%= 10. H=BHIE B4R

fabw Lldf GFI CFI NFI NNFI IFI TLI RMSEA RMR
(] 2.347 0.972 0.976 0.961 0910 0977 0.910 0.085 0.017

CRAEE FIRRIERAR o M AR R, AU AR O RIE LK 2.

I FIR PR M KBRS UE, X AR AT R, BRI A R LR 11,

HHEE 11 AT5n, e (5 BARRE A AL 22 B A XA RITE G bR HEAL B 42 R 4070791 0.211 (2 =2.927,
p=0.003<0.01). 0.321(z=4.530, p=0.000<0.01). 0.204 (z=3.176,p=0.001<0.01), #fE% Hla. H2a.
H3a ¥R, W EIRIE AL S Seh i (5 B AR TN+ EAC B B2 i 38 52 e K 28 AR B T e B I A
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MITE SRR st 5 BALTE AL S BB HE RTE RIAR AL R A2 R %053 7l 0.062 (z = 0.758, p =
0.448 > 0.01). 0.209 (z = 2.845, p = 0.004 < 0.01). 0.164 (z = 2.228, p = 0.026 < 0.05), #ffi% H2b 1 H3b
BRAL, AR H1b AL, BRI R AR AR A B AL R A+ 22 B3 2 Wl 35 B e K 2 A A0S g Ui H (1 1 15
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Figure 2. Relationship diagram for the verification of the final model
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