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Abstract
Against the backdrop of the intensifying global aging process and the in-depth application of digital
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technology, live e-commerce has emerged as a crucial scenario for activating the “silver economy.”
This study focuses on the special needs of the elderly group in live e-commerce. Based on social
support theory and emotional consumption theory, it systematically analyzes the manifestations of
emotional support and its impact mechanism on purchase decisions. The research findings indicate
that the emotional projection of the host’s persona, the ritualized creation of community interaction,
and the interactive innovation empowered by technology constitute the core dimensions of emo-
tional support. These dimensions drive elderly consumption through three pathways: reducing
technological anxiety, accumulating social capital, and enhancing the perceived value of the sce-
nario. Case studies show that Taobao’s “Silver-haired Special Session” achieved a breakthrough in
the industry with an average order value of 286 yuan by leveraging the endorsement of health ex-
perts and the construction of nostalgic scenarios. Douyin’s “Silver-haired Expert” live broadcast
room, by relying on intergenerational communication-themed live broadcasts, increased user stay
duration by 43% compared to the industry average. The study suggests that platforms should es-
tablish an “emotional infrastructure,” and policymakers need to strengthen the construction of el-
derly-friendly service standard systems. This has both theoretical and practical significance for im-
proving the silver economy ecosystem.
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