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Abstract

With the advent of the digital economy era, rural e-commerce, as an emerging business model, plays
a significant role in promoting the implementation of the rural revitalization strategy. This article
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focuses on an in-depth study of the paths through which rural e-commerce contributes to rural re-
vitalization in the context of the digital economy. Firstly, it elaborates on the crucial role of the dig-
ital economy in the development of rural e-commerce, including opportunities such as the expan-
sion of e-commerce scale and the increase in farmers’ income. Then, it analyzes the difficulties en-
countered by rural e-commerce in promoting rural revitalization, such as weak infrastructure,
shortage of talents, and weak brand awareness of products. Subsequently, it focuses on discussing
multiple-dimensional paths, including strengthening digital infrastructure construction, cultivat-
ing professional e-commerce talents, and creating characteristic agricultural product brands, to en-
hance the development level of rural e-commerce and strengthen its promoting effect on rural re-
vitalization.
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