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Abstract

E-commerce has thrived on the rapid development of the Internet-based virtual economy, presenting
new opportunities for its growth. Live-streaming for product promotion has become increasingly pop-
ular, bringing substantial profits to various platforms. While live-streaming has strong promotional
characteristics, it has also given rise to numerous problems, among which false advertising is becom-
ing increasingly prominent and serious. Some live-streaming content involves exaggerated claims and
false information. This not only severely affects the value judgment and choices of the audience but
also seriously infringes upon consumers’ legitimate rights and interests and disrupts market
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competition order. By introducing the types of false advertising and clarifying its dangers, this paper
proposes legal regulations on false advertising in live-streaming sales, aiming to better prevent and
deal with such false advertising behaviors in live-streaming e-commerce.
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