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Abstract

Under the stringent constraints of privacy protection regulations such as the “Personal Information
Protection Law” and the GDPR, database marketing models are facing numerous challenges and ur-
gently need transformation. The gambling between privacy protection and data utilization is pro-
foundly reshaping the underlying logic of the digital economy, driving enterprises to transition
from “data predators” to “data stewards.” Through an in-depth analysis of the synergistic path be-
tween legal constraints and technological breakthroughs, it is evident that privacy-preserving com-
putation technologies play a crucial role in unlocking the value of data. The two-way interaction
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between corporate practices and consumer responses also reveals the dynamic balance between
privacy protection and commercial value. Based on this, a reconstruction strategy for database mar-
keting models is proposed, including the establishment of a “data safe” mechanism at the technical
level and the development of a data equity exchange system at the business level, thereby envision-
ing a new era of privacy-by-design.
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