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Abstract

The vigorous development of digital finance has had a huge impact on the traditional financial mar-
keting model of commercial banks, and also provided new opportunities for their transformation and
upgrading. Based on the background of digital finance, this paper analyzes the current situation and
challenges of commercial banks’ financial marketing, and discusses the transformation path of com-
mercial banks’ financial marketing in the context of digital finance. This paper first analyzes the de-
velopment status of digital finance and its impact on the traditional financial marketing model, and
points out the market competition and changes in customer demand faced by commercial banks. Then,
this paper introduces the 4P marketing theory, relationship marketing theory and customer lifetime
value theory, which provides theoretical support for the marketing strategy of commercial banks.
Subsequently, this paper elaborates on the marketing environment of commercial banks under digital
finance through PEST analysis, including the changes in political and legal, economic, social and tech-
nological environments. On this basis, this paper analyzes the transformation of commercial banks’
marketing methods in the context of digital finance. Finally, this paper points out the challenges faced
by commercial banks in the process of digital transformation and puts forward corresponding strate-
gic suggestions, including deepening the awareness of digital marketing, building an integrated plat-
form for digital marketing, strengthening data security and privacy protection, and introducing and
cultivating compound talents. The paper concludes that commercial banks should actively embrace
the transformation of digital finance, optimize their marketing models, enhance market competitive-
ness, and achieve sustainable development.
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Figure 1. National GDP from 2020 to 2024
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Figure 2. Statistics of total assets and net profit of domestic commercial banks
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Figure 3. The amount and number of investment and financing of Chinese fintech companies from January to September 2022
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Figure 4. The amount and number of investment and financing of Chinese fintech companies from January to September 2023
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Figure 6. Cloud computing market size
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