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Abstract

The implementation of rural revitalization strategy is a major decision-making deployment made
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by the 19th Party Congress. As a treasure of Chinese culture, intangible cultural heritage (hereinaf-
ter referred to as “NCH”) has unique cultural value and economic potential. With the rapid develop-
ment of e-commerce, the promotion of non-heritage products to a wider domestic and international
market has become an important strategy to help rural revitalization. This paper firstly analyzes
the significance of e-commerce-enabled non-heritage cultural inheritance and development for ru-
ral revitalization from three aspects: rural industrial revitalization, rural talent revitalization and
rural cultural revitalization, and then points out that there are constraints on the characteristics of
the non-heritage products themselves, lack of professional talents and technology, insufficient ex-
cavation of cultural connotations, and a lack of modern logistic system in the rural areas in the pro-
cess of integrating the non-heritage and e-commerce development to promote the revitalization of
the countryside, and finally puts forward corresponding suggestions.
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