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Abstract

This study focuses on the optimization path of e-commerce navigation interface design under the
background of digital economy, and discusses the important role of e-commerce navigation inter-
face in improving user experience and building platform competitiveness. The research found
that building digitally generated art through dynamic vision can enhance the sense of participation
of platform users; artificial intelligence technology can improve interaction efficiency through
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personalized recommendation algorithms; and VR and AR technologies can present optimized de-
cisions through scene virtualization. In e-commerce navigation interface design, user loyalty is es-
tablished, including cognitive fluency enhancement and emotional connection enhancement. Emo-
tional design strategy shows significant effect. The research shows that multi-modal technology in-
tegration will provide theoretical support and practical reference for industry transformation and
upgrading, and promote the development of e-commerce navigation industry oriented to intelligent
interaction.
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Table 1. Analysis table of navigation interface design of major e-commerce platforms
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Figure 1. Principle flow chart of self-generated art application in e-commerce interface system
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Figure 2. World Expo Source AR smart business scene map
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Figure 3. 51 modeling net 3D interactive display interface diagram
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Figure 4. 51 modeling net 3D merchandise display
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Figure 5. Digital humanities emotion construction framework

5. BF AR R IESRE

TR BT LR SR T NSO AT BBk (0 T B R SAUR I s e, Tk, &
PRy BRI TCR, B G IS S E LA R SR RO RO . R e R
FE AT T BT RN CLERAN ok R GO E GO GO 58, B IC AT 52 (9 R B AR AR SR T 22 1Y
HWRES, EiEHTHE SRR, 3T e e b R

AMEAAESE D REREIRTEH P AP R — R B 730 BRTV S A AU T O A SR AU B xRS
PEACHERE FUR ST, A B T KB A AN R REBOR, IR B W S P S 9 S0 8. A
PEACHERE RELE T PRS2 2T S0 H SRR, 285 P I S AL S B 3 2 o, b

DOI: 10.12677/ecl.2025.1441180 2685 TR 4TS


https://doi.org/10.12677/ecl.2025.1441180

Wi APP, WURMIP A 2 e shde s, 5 S MRAE T I SEIEsR, ARG i R s sk ia
B IR R B A I L, TR R R

HCEE PR AR A N 98 FL R it PO R RO e B AU T AT DAH S A 4 JR s R R
e (R B P (R D ok 51 A RS LR AR A RS R R — N R IR ) 1 e R R R
L FH P B[R] B 32 1A b AR B LA SCAG PR, DTS S 9 K i R R SR P o DA S PRI HE )
s CHreEER HN% ) A, 2R h s G X — R, o G 10 RS 3 A 2 J A%
B, TR — P BE RS WUA L AR A LR AR BT BOA AR £ — DI IS B AR T, 4l s s —
FER R b E a7 SRR e E B E VO B AL

4. BEESFUFERTOMESE: BFERLITREE

BB KB NTHERE. oM HSEEORAE i pg U 2 M AT, g S A5 T £ ARl Uk
TRRANEREAR, SIS B ) BB XA ML T . R, PR AR AR O AL RS AR
iy FTRHISRE 22 AR 3 R (O SO AN AR R T 52524, A R SR HESN 22 T ST A, ST BB
for G, AU i T TS BT R R e A AR

4.1. FELEHRBTSRFA

Ho—, g xa A B s 77 3T S sea Bt iR Sk . T 6 R DUE I R BE B,
S T fi sz sh A AN P 5 SRAZA, X R b B0 B B e AT O B S AT S SR A M. — B BT
T SN 1 e v N R e R R U ERSY D S T = I DS BURE SR TR D S B €A S
PRI [ Y HES IR e L, DRI IR B S R K R T BRI 1, AT 8 G PR 45 2 SE AR S5 1% L
&R 5 R LR

H=, a0 A s BAR A AT CLSCBLR T AR AR AN B e R . Tl N TR REROR, T
15 95 ST W] AN P S A6 EA O 7 o P A S TR s, AR T 0 S i 7 S i, B L %
B SR o XA AMEARIIHERE Ty 3, R A P £ HURS T & L B (A 36 A A ST 1 3 45 3145 28
T, AT SE A vt A A R R AR, S P R B B DB R RCR

H=, 5 RS TT MshaS X, WAk P AE B2 R a2 1 nsi. 3P A E R —
ZNIAE BN, T e % S i S A I S (5 B AL, P REE I8 I O B il i N\ PR B i R R
HOmRIOEMES: X TR g AP 2 500, o) sl i b By s T & 6
AL R A HEAT X B OB AN A AR R AR S S I BEAT IR LA . AT S TS
S R L BhIAIE, SEGR TVAYRE, MR T IS 5.

4.2. UM ERNBFIEHE

HRL T SRS T 9 ST AT AR R I 28 B A B A 0K T A 17 S S04k LR A ERSCAR IR 1B 22
(]I B 5 L B A SO DL AT A 4, ORI (B E 4 2 STAL AL A 23 A % S 52 AL

I3 PR AR T RES T AR I SO A R IR A, D9 AR R S I R SRR T B
[6]. HB7r HLRTT & S BOA gk (o= fh & X, HP AT DU B X i A5 2, IR A B SOy
MBI ZR RN 1 887 8 I P 2 5 O UsRs €004, 1B B O L SR e I N I 4555 it
TEA L [ 2t O RG24 .l e i S AUF BBy E AR, BEHESD T RSl ki
K, BN T AR LR SRR, IO R S R IR L T A S

P sESCAL IR R AR B AN BT thAE i i LA I AL AL T b AW A RE . BIE R R LU LA EOR

DOI: 10.12677/ecl.2025.1441180 2686 TR 4TS


https://doi.org/10.12677/ecl.2025.1441180

QL& 2 efn R, GG E AN AR SR o IR, X645 05 2SO A R M8 ™ il 3C
QI S, R TSR LS EME. SO AEAT IR S 1F . IR T & S ECE RS, HEHk
B, ERG. e RS RYIMCE TSR e SR I ST R b, TS A S
LS SRS AT B A, LR AR I SR R N B ) S SR R T SEBLEC AR R I S STk,
RIS ik F P AR SR R 1 A A R g s

BEE SRR R M, R SR IR RO SR P R A R . BB, A
(7] [ 2 AN DX PR S AR 7™ i A9 AFE A BRI o I LR 1 65 456 [ P9 A P SRR U S B 5 st e o, 2
HAZE L B E S iy BRSEIT 1 fh RS . FESL AR p, P AN Al B A [F 1 K ScAe . A
RCAIAETE 7 3, R A0 0 % [ 3 S AN SO A 3 freom A [ SC A R R i e 3R it 1 &, BRI
MRS, WAEEE T AR SRl A .

5. 8578

O BOR BN Dy LR S U I AT R A TR R LA A AT B MR b, Bk
AR R BIALSE ARG 5 DA HLARSRTT 1 T G I RIS S E AR . MR B, R E 7t
NEEYUR AR A i 6, IR T B ASCE I AR AT K, DL SR 1 & A R
B Hriafeis b, SCOUE Bah& AL, ORI 7R SERHRICCR, R ik fe it 1
SALCIH A S R . PRI ORI, 2Rl R AU A A CL R LA B4R . BT B AT R R
FE S RIE M it A 8], B AR SRR A R 583, (5 SRS HERL 5 A BRI /& Rrakde g, 3
U AL E AT AR AR AL R o B BT ORI R, LR LT AR AR e h B AR 24
SEUUH RIS RS AR B ARG, RIERCTHORIESS, FT3E S0 0 AL S T, S R AT Ml T B
AR R AR -

SE 3k

[1]  PMEFE. JTH T SR A 778 45 Wl AL SR 0], @5, 2017(11): 23-24.

2] G ENAEREARTES SN T S B AL D] [-L A8 3] B8 TLr K%, 2023,
https://doi.org/10.27169/d.cnki.ewqgu.2023.000528

[3] M RF. EMFE”: AN EAE AT ARSI B ER[T]. A8 IR 2 2 R (B AL R AR, 2025(1):
86-94.

[4] RIE. BRERZAR, LEZARMANLER AR REF RIS D] W, 2023(1): 68-72.

[5] EfEF. HA T BmG s rs s eI g v Va5 [D]: [ 22008 30). Bifg: SBREE T K%, 2024,
https://doi.org/10.27148/d.cnki.ghagu.2024.000008

[6] ZEfd. T HECW BT 5 E MR b E Sk B D]: (22 A0ig 5] R REEKE, 2012,

DOI: 10.12677/ecl.2025.1441180 2687 TR 4TS


https://doi.org/10.12677/ecl.2025.1441180
https://doi.org/10.27169/d.cnki.gwqgu.2023.000528
https://doi.org/10.27148/d.cnki.ghagu.2024.000008

	数字经济背景下电商导航界面设计的路径初探
	摘  要
	关键词
	A Preliminary Study on the Route of E-Commerce Navigation Interface Design under the Background of Digital Economy
	Abstract
	Keywords
	1. 引言
	2. 电商导视界面设计的视觉要素：数字艺术语言的转译
	2.1. 视觉导向设计：生成艺术的动态视觉建构
	2.2. 功能交互设计：计算艺术的参与性重构

	3. 电商导视界面设计的情感体验：沉浸式艺术空间营造
	3.1. 虚拟技术空间的多感官联动
	3.2. 数字人文的情感化设计表达

	4. 电商导视界面设计的价值传递：数字艺术的设计赋能
	4.1. 信息传递效率的动态提升
	4.2. 社会文化价值的数字传播

	5. 结语
	参考文献

