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Abstract

Xingren City, Guizhou Province is one of the main production areas of Job’s tears, and its traditional
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agricultural technology and rich cultural heritage system have laid a solid foundation for the develop-
ment of the Job’s tears industry in the region. In the context of digital transformation, how to combine
modern marketing strategies to promote high-quality industrial development has become a key issue
at present. This study used the SWOT analysis method to comprehensively explore the current situa-
tion, challenges, and future development potential of the Xinren Job'’s tears industry. The article fo-
cuses on how to use digital technologies such as e-commerce platforms, social media, and big data to
enhance brand awareness, expand markets, and the development prospects of cross-border e-com-
merce, and proposes relevant countermeasures. The research provides theoretical support and prac-
tical suggestions for the brand building and market expansion of Xinren Job’s tears.
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Table 1. Job’s tears varieties in Xingren Job’s tears production area
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6 BH1S A 20210016
7 B4 254\ 20210017
8 HET S #4\ 20210018
9 HE8 T #49\ 20210019
10 BRELS #4\ 20210020
11 BRE25 54A 20210021
12 BRET S A 20210022
13 ~#E15 254\ 20210023
14 RERAK #49\ 20210024
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Table 2. Retrieval of literature related to “Job’s tears”

2 BICR” BB RELR

25 2010 4ELLHT 2011~2015 F 2016~2020 F 2021 SEES Mt

SFEARATIR L 9 21 65 53 148
ZARIRTT 1 9 13 23
RSV 1 1 2
4k 1 30 31
Frife 1 1
T H R 3 2 6 11
R T 1 12 5 18

&t 13 37 87 97 234

Table 3. Retrieval of relevant literature on “Xinren Job’s tears”
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el 2010 4 LAHT 2011~2015 4 2016~2020 4 2021 FE &S At
SRR 5 20 21 46
ZARIRTT 4 4
RSV 1 1 2
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&t 0 13 29 42 84
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Figure 1. Analysis of co-occurrence network of research keywords in Job’s tears industry
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Figure 2. Source of core journals for Job’s tears research
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Figure 3. SWOT analysis of the current situation of Xingren Job’s tears industry
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