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Abstract

In recent years, with the rapid development of Internet technology and the improvement of peo-
ple’s consumption consciousness, e-commerce economy has become an important part of the
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national economy. E-commerce has shown a diversified and refined development trend under the
background of Internet celebrity economy in the digital era. Among them, the beauty and cosmet-
ics e-commerce platform attracts a large number of young consumers and has become the focus
of competition in Internet business. This paper takes RedNote as an example, discusses the devel-
opment and optimization of beauty e-commerce platform based on the background of Internet
celebrity economy, puts forward the problem of how to increase the competitiveness of beauty e-
commerce platform with Internet celebrity economy, and gives corresponding suggestions, aiming
at solving the development bottleneck of beauty e-commerce platform and cultivating higher user

loyalty.
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Figure 1. Our questions statistical data distribution map
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