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Abstract

With the vigorous development of the digital economy, e-commerce platforms, as an essential com-
ponent of the networked economy, are confronted with unprecedented opportunities and chal-
lenges. This paper takes e-commerce marketing as the research object and delves into the innova-
tion and transformation of marketing strategies for e-commerce platforms in the digital age. By an-
alyzing the current status of e-commerce marketing and integrating the characteristics of the digital
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economy, this study elaborates on innovative strategies such as data-driven marketing, socialized
marketing, and personalized marketing, and proposes corresponding implementation suggestions.
It is hoped that these insights will provide valuable references for the development of e-commerce
platforms in the digital age.
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