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Abstract

With the rapid development of the internet and digital technologies, book marketing has entered
the new media era. Short video platforms, as pivotal communication tools in this era, have become
a vital channel for book marketing due to their massive user base, strong social engagement, and
rapid dissemination capabilities, which provides convenience for book marketing. However, prac-
tical observations reveal that the potential of short video marketing in the publishing industry re-
mains underexploited. To explore optimization strategies for book-related short video marketing
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in the new media context, this study first analyzes the evolving landscape of book marketing, in-
cluding shifts such as the transformation of consumer relationships. Building on an examination of
current practices, it identifies key challenges: homogenized content, insufficient user interaction
mechanisms, lack of operational expertise, and over-reliance on a single platform. To address these
issues, the paper proposes targeted improvement strategies aimed at enhancing publishers’ short
video marketing capabilities. These strategies provide actionable insights to promote sustainable
development in the book publishing industry by aligning with the dynamics of the new media eco-
system.
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