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Abstract

Driven by the national rural revitalization strategy, rural e-commerce has developed vigorously, be-
coming an important engine for promoting rural economic development and industrial revitalization,
effectively promoting agricultural modernization, promoting the integrated development of rural pri-
mary, secondary and tertiary industries, and injecting lasting impetus into the realization of rural re-
vitalization. However, the development of rural e-commerce is faced with multiple challenges such as
insufficient market competitiveness of agricultural products, lack of professional talents, and imper-
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fect logistics distribution system. It is necessary to focus on promoting brand construction of agricul-
tural products, improving the talent training mechanism, and strengthening the construction of rural
e-commerce logistics system, so as to promote the healthy development of rural e-commerce industry
and help the smooth implementation of rural revitalization strategy.
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Figure 1. Rural online retail sales from 2019 to 2024
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