E-Commerce Letters F3T R 55PFi, 2025, 14(4), 567-579 Hans i
Published Online April 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.144923

BBk R R iHRE R R T ORISR

B, HELT
ST TR R A, T UM
2RI I T TR AR, WD B

Woks . 20254F2H24H; FHER: 20254F3H14H; KA HM: 20254F4H11H

R

HIRFRBEEREY PR BT, RH—FETSORER N ERBREMERI T E. Bk,
DEREYIM SRR B R RAT AR EWEE R, FFET AR B shHE B
REATRIZr . R, BHHESREF T KR EHRR BT ANITER. Bf5, MAAMOSEH T AR 3
TSR T4, BIRASRERNERMHIR. SRR REREBSERRNBERBIEREH
HBRATH, HHP AR R RS ERE BB TARHEARE, TERRHMEMNSIFSTENE
FH SRR IR BTN . BEARE R A BRI P E RE T AR THRTARA, EARKINL
EHIEFEHREMEIE PR R T EENE RS .

KR
FRBSEHE, MaY, BIR, SORMZ, ZHiEHal

The Impact of Live Streaming Impulse Buying
on Apparel Consumers’ Return Behavior

Mengya Qiao?, Shuguang Han?"
1School of Fashion Design & Engineering, Zhejiang Sci-Tech University, Hangzhou Zhejiang

2School of Science, Zhejiang Sci-Tech University, Hangzhou Zhejiang

Received: Feb. 24", 2025; accepted: Mar. 14", 2025; published: Apr. 11t", 2025

Abstract

In order to explore the problem of high return rate in clothing live shopping, an analysis method
based on SOR model was proposed. First of all, a theoretical model is built with incentives for live
shopping and consumer return behavior as variables, and the incentives for live consumption are
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divided based on different dimensions. Secondly, a questionnaire survey was used to develop an
evaluation scale for the return behavior of clothing live streaming. Finally, AMOS structural equa-
tion model is used for path analysis and factor analysis to study the internal influence relationship
between variables. The results show that all the stimulus factors of apparel live streaming have a
positive impact on the return behavior, in which product characteristics and merchant services have
the most significant impact on the return behavior of consumers, while the characteristics of an-
chors and social environment affect the return behavior through the effect of consumption imbal-
ance. The research results will provide a new research perspective for consumer behavior in live
shopping, and provide important theoretical guidance for merchants to optimize live marketing
strategies and improve customer satisfaction.

Keywords

Apparel Live Streaming, Shopping, Return Goods, SOR Model, Structural Equation Model

Copyright © 2025 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 518

AR, BRI R R OB TR S e EE R AR R —. (R E R
BRFBIRMGETH R ) B3R B, #% 2023 4F 12 A, FEEFHEE IS CEE 1.2 {2t FF
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O EEAR TSN ER AR, AR T S0 B R o RS vl SEAT N IR SASAY . FRE TSR [5] 4 BRI R X
A IR o R AT P 2 B VT R e, JE I v A VY B X A P 5 A ) e e L T S
BIREAERBEREMEm . A6 5 T A E A E, 4 DB R BRI (2 44 A0 3 35 A R PR B AR
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Figure 1. Theoretical model construction
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Table 1. Questionnaire evaluation stable

= 1. PELEMNTFESR
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CP2 RS IR IC 7 30 A B 1 KUk S48 X

72 R (CP) FBAE[18]-[21]
CP3 BRIRFOE S 0 it SN R A2
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EESEICY) Si3 7R R AR R B PR L HRRK S [22]-[24]
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B 14T H(TH) \ X3 H2E[10] [11]

TH2 M G A 3E X 5
DOI: 10.12677/ecl.2025.144923 571 BT RS FR


https://doi.org/10.12677/ecl.2025.144923

T, G

ST R REAR AT AN A &, SR THE I R I 7 3 W SE sk f e, B
TR RIS 125 7T o 72 S R P SR A 23 ) 2k 2 o T AR AR €00 72 5 T AP L ] S 1 ¥ 2% 2 ) D) SR 5
TR IR E 2 IR N I . PR B EH T RS . SR R P A AL R SR R ) O A
S5 . JH RIS BRI AIE B i R p e s e AR O B R R e S S 2, B AT A
) F ATV B B AE L T o o B 5 BUSR A BN A SEBRERE . R S NP ER IR 1 iR,
3.2. [ EE T RAERIE

KT b5 REFHEARITET, Hd 1~5 A AR E BN EEE, ERAEERNT
=R EEARE WA RSE . K% LG AU 377 402 0] 253047 F 20 e A0 R0 B 5]
ik, RAET 313 4y, BAEBICE RN 83%. FIFH SPSS 27.0 B4 A SR AT HIA G 10T
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Table 2. Descriptive statistical analysis of subject samples

= 2. AR M T AR

e I SAEUN 5 /%
5 153 48.9

P53
i@ 160 51.1
18 LN 23 7.3
18~25 % 98 313
S 26~30 % 92 29.4
31~40 ¥ 59 18.8
40 U I 41 13.1
=0 121 38.7
TIPAZEIRR 120 38.3

i1
B L 48 15.3
HAth 24 7.7
MA 10 32
1~2 K 30 9.6

& F B BARHER

3~5 % 111 355
6~7 K 162 51.8
mH R 7 2.2
) EF 131 419

=7
AR 89 28.4
fifi & L E 86 275
05h BAWY 49 15.7
0.5h~1h 110 35.1

HEJWE EAE R K

1~2h 92 29.4
2h Lk 62 19.8
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FERRFEAT, 2 EEERE 18~30 & IFERAHA, bbb T 51, w0, #4E
P IR GGG TRE LS, SEHE TR UL LAk E] 90% L . 2 HS 5FF AN
HELE, 518N LR REWE, HEIMER KT 1 /A3 T5 3 & HORIE 50%, B WERTF S HIL
SR -

33. FESHEXR

331 EEHKE

FIH SPSS Hidls i rig A, A5 BRI 45 RN+ 3 fos. SR AE4K Cronbach’s a=0.970, FIEEMEAN
FOSEPELF, [N ERERRAE. P2 A PE . R SO S AAL  FR R IS IE 5 i 55 S A SR 2K T 0.600,
BRI ) 58 b Bk Alpha > 0.700, R ER ARG .

Table 3. The confidence and results of the scale analysis
=3 ERNMEERER

A AR & IE 5 55 ot AE e AR 015 1 Alpha Cronbach’s a

ZB1 0.731 0.859
ZB2 0.744 0.856

FFEFHIE(ZB) ZB3 0.700 0.866 0.886
ZB4 0.740 0.857
ZB5 0.703 0.866
CP1 0.695 0.791

7 R (CP) cP2 0.652 0.809 0.841
CP3 0.683 0.796
CP4 0.676 0.800
GW1 0.675 0.841
GW?2 0.649 0.848

[GESEIEN) GW3 0.706 0.833 0.866
GW4 0.686 0.838
GW5 0.772 0.829
SH1 0.713 0.741

FEE IR (SH) SH2 0.665 0.788 0.830
SH3 0.688 0.766
XF1 0.716 0.809

T 2% 3 (XF) X2 0.6% 0817 0.856
XF3 0.692 0.819
XF4 0.690 0.820

B BT A9(TH) s 031 0.849
TH2 0.737

3.3.2. YERE
JEIT SPSS ¥ 1l AT RS T, S5 E R KMO B4 0.890, Bartlett ER L6 56 1 5 2% 4 0.000,
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ZERREG N, HTEATINE 4 o, 48R BRI R TR TR KER(0.500), & B
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Table 4. Factor load table
%= 4. AFHEER

ESiER
WAL
ZB1 0.799
B2 0.787
ZB3 0.787
B4 0.810
ZB5 0.785
CP1 0.818
CP2 0.746
CP3 0.818
CP4 0.791
SJ1 0.743
SJ2 0.743
SJ3 0.808
SJ4 0.770
SJ5 0.788
SH1 0.840
SH2 0.808
SH3 0.825
XF1 0.779
XF2 0.727
XF3 0.767
XF4 0.756
TH1 0.847
TH2 0.837

FIF AMOS 27.0 % SR AT UEER T 04, M4580 77 FEB AL A& 1 5 S bR 1 DL 0L & F2 FE 4
I, AT 5 AR B R T SE MR R . IR AL (LA B Fe A 0 R & 5 Bon. DF O 1151, 7 1-3
JEHEIN; RZE TR RMSEA 4 0.022, 7£<0.05 L7537 HIA: GFIL NFIL TLI. CFI H1IFI 43524 0.937.
0.934. 0.989. 0.991 #10.991, ¥JKT 0.90 IR F5FIE A o 1K 3 A mT LA BH B3R I8 07 BB AR A BG4
LFIRAU A B

SRR AT IE B BERT A0 f5 e 6 XHERY 1SRG MU AT R . A AT AR B AR AL R 5 A
fuf 52t P ISP EUT ZAE AN A A5 2 T IR B ST AR v, R 0 I 24 B A5 2 & ) b Ak 3 A7 27 T 0.500,
HAE P <0.005 461N REMWELE, & ER AVE BT 0500, H&EEHAT 0.700, %8 %E
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Table 5. Model fitting data table
5. WA EHIER

BB H bR S 45

77 H L DF 1~3 ft75, 3~5 RA4F 1.151
AR 7877 iR RMSEA <0.05 f£ 75, <0.08 Rif 0.022
&L EEAR S GFI >0.90 {75, >0.80 R4 0.937
HEILE 82 NFI >0.90 {75, >0.80 R4F 0.934
FEREERCFEH TL >0.90 {75, >0.80 Rif 0.989
LA A Fa % CFI >0.90 75, >0.80 RA4f 0.991
HEERC TR 2L IFI >0.90 {75, >0.80 R4f 0.991

Table 6. Data fitting indicators
7= 6. HIBHIGIER

FERRMELLIRIER ARAELER R

B AR & Phtae P S.E. AVE CR.
ZB1 1.000 0.790
ZB2 1.023 0.813 0.067 15.255
jfﬁﬁﬁ ZB3 0.926 0.747 0.067 0.608 13.775
ZB4 0.982 0.796 0.067 14.728
ZB5 0.982 0.751 0.071 13.738
CP1 1.000 0.778
P A CP2 0.913 0.739 0.075 0572 12.103
(CP) CP3 0.909 0.751 0.070 12.931
CP4 0.853 0.758 0.066 12.944
si1 1.000 0.731
SJ2 0.989 0.701 0.083 11.904
ﬁi’jﬁ‘% SJ3 1.024 0.769 0.082 0.566 12.517
SJ4 1.052 0.758 0.084 12.519
SJ5 1.111 0.798 0.085 13.062
SH1 1.000 0.822
ﬁ:ﬁ;}f)ﬁ SH2 0.942 0.755 0.073 0.622 12.994
SH3 0.996 0.787 0.074 13.437
XF1 1.000 0.789
WP XF2 0.962 0.779 0.069 0508 14.004
(XF) XF3 0.975 0.762 0.071 13.730
XF4 0.904 0.763 0.066 13.622
BTN TH1 1.000 0.852 0738
(TH) TH2 0.996 0.866 0.083 12.065
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Table 7. Differentiation validity test results of each variable on the scale
F71. ERENTEXFIVERELER

A FHRRHE 7 R EEL & [IRESIN TH 9 I BIRAT N
FAHRRAE 0.572
7 R 0.262 0.566
[GESES 0.282 0.413 0.622
S FREE 0.347 0.408 0.316 0.608
BRI 0.507 0.500 0.444 0.492 0.598
BT H 0.355 0.406 0.438 0.395 0.559 0.738

4, RigKIE
FIFH AMOS S5 77 BB R S BF 5205 BT A B A BT A B 2 [ 95 2, A 45 SR 14 2 iR

ZB5

1 ZB4 | xF1 | | xF2 | | xF3 | | xF4 |
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! ZB2 THES . - EEXR
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Figure 2. Structural equation model test results
[E 2. FHIRERRNER
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4.1. EREHMAERLE

SER T RRAG IR & AR B A B 42 R P AEFMEREAS I AR . e 8 v, AR4E AMOS Z5 14 11)
FRAESE, ERRRAE R IR M IR TRAT (8= 0.09), R Hy oL 72 iR i 35 1F ) s MR 1247 (B
=0.18), &% Ha MOL: KRGS 23 R M SR B2 47 (B = 0.17), A Ha AL #Lox A5G 3% 1F 1w 5200
BIAT RN = 0.07), B Haor. wTLASH,  DUAS US55 7 2% 8 1B SR AT A3 A7 7E B 3 19 IE [l 52,
H AL R R BMK IO = iR PE (B = 0.18) FIZKIRSS (B = 0.17) FFEFHIE(BS = 0.09)FIHH 3853 (8 =
0.07). B4 9 b R v Xof ¥ B 3 ) K 2 S R I 2 K 1 2 7 A R AR 78 X TR 55

Table 8. Structural equation model test results

8. HIHERANNER

fRix iz SE. L EEE S P R LA 75 AT
Hi ZB —TH 0.09 0.10 0.192 &
Ho CP—TH 0.18 0.20 0.008 &
Hs SJ—TH 0.17 0.20 0.014 &
Ha SH— TH 0.07 0.08 0.320 &

4.2. PRYMELE

w257 1E FIAES 505 43 17 Bootstrap JEXHERIHEAT 2 B/ 08T, KREA I BURE 5000 Wk, 7E
95% B {5 [X [A] /K~ B AS XA B2, WAy A RS A T2 S 1, A BORERS B 5 S an R 3% 9 B
TNe SRR, EREFHE(ZB)ATIR BT N (TH) FI A BN B AR 2 0.070, A RN S kst iR Z 2 b T >
2, HE(EXIE(0.025,0.153) M # 0, p<0.05, HAMMNIEE, R Hs BOL. 7= iR PE(CP)XTIR Tt 4T
N(TH) A RN B AR (B 2 0.057, AN ShrifkiR 22 th T>2, HEEXIA(0.013,0.130) A &
0, p<0.05, /AP, X He AL 7 FKRSS (SI)XTIR BAT J9(TH) 1 H A RS #6428 {E 2 0.079,
NBNAE ShrEiRZE 2 T>2, HEEX A N(0.024,0.164) A4 0, p<0.05, AR EE, ik H;
FRALo #EFREE(SH)XTIR BRAT A(TH) I /1 S REER AR A2 0.098, /s RifE ShrtiRZE22 L T > 2, H
BEX1A5(0.031, 0.192) 4055 0, p<0.05, AR EE, % Hg KoT.

Table 9. Intermediary effect test
9. PAYRLE

95% & 15 [X.[A]
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