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Abstract

The development of the digital economy has driven the emergence of new retail business models
and accelerated the transformation of marketing channels in the beauty industry. With the rise of
multimedia social media platforms such as TikTok, emerging sales channels have gained extensive
development prospects. Emerging sales channels test the omni-channel business layout of beauty
brands, and put forward higher requirements for enterprise marketing strategies. This paper se-
lects the AIPL marketing model to build an analytical framework, analyses the status quo and short-
comings of marketing strategies of beauty brands from the perspective of consumers, and proposes
that enterprises should strengthen personalized marketing, build a KOL matrix, implement digital
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transformation and other suggestions, so as to provide ideas for beauty enterprises to achieve re-
fined management.
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1. 5|8

BEE ST AR kR, REZEW RS SH[1], HEERIEME. T EERAERT
AL B, SR H BN KEBIESEATEROR, Fxt BATTim & R 25 A&, il
WEPRALETIE YRR 577 fh RS o B = 1 R A e T LU S R O e L 5 R R EEE 2], HAR
J B B T G PR B T RIS I Ak, TR LT I 9 7 R o A T e ) 7R SR A
BERIEE[3]. W ERATERR T A EHIRER MR R, NN R FE REAT N, R ER S
RGN EAMOOL S, B ORIRIE R ER RS [2], G “4 b + AT aRET#4].

B EERMAEA R BERIE 1 EAATI R E S EER T, L& b+ 27 BRSO R-IE R “ 4
RIE” AT R[SBRER — & Tk B, SO R ER I E 2R (6], @il LR A T EHEEE L
FHTFRSREMLE S, 0T TUEHEES]. Eak, MEESEAERET AR E, & EE
NN A 36 4 it L B RN RIS FAE L Z AT BT 7] DM SRR A, 4Rk
B, HIEME 2023 FE YN BT E TR EERK 42.96% 1028 FIRIEE I 4 BB HETE 93.07%! .

SRIM, E AN IEE A 4 AR ME SN B N R, HBSBUy TIRER AN ST &, %
Mo I “ 5 GMV ARFNE” e @, —Rn RS RIEE RN, “EEH, BUPR” MR ENE TR
. FREATWAL R T ERENE R AR ELLA KR, L EIREBAZETH8]. A Ktk EiikiER
]y St Al K 51 A0, X AL R SR — e R BN T AT [ ) St T 3 A . AR GE R, B
SEHE 2023 A E R LT 39.72 12, BT K 42.59%. FLIEEDRY 6T AR 2023 £ LK E 53.86%7,
A B TS A i . DUZRGE . ARERAE V)RR Bl A B 2 R YT 40%° . R E RN
S AV R o DUZR R E RN B 2022 4E ETF 10.14%, {EONERTH RN 42, vt 7 i E s .
e~ KBRS AN, 48 2 G 27.43%, B0 kA 8 9% 3G KR g TE IR NG KR, H 4
HANE AR 54,

DRI, ] A4 BESE AR A G 5 IR, AR 25 75 B TR I 0L S I R RS 4 SR, A R THR L S,
BN T M R AT ) Ok, AIRIEA R S IRIERES, ARSI R E A R T,
BEM IR TN SIRL[9]. 2k EEHAEIE R, WEFERE, M AR X &8 8 RIE R S U U E

'http://www.cninfo.com.cn/new/disclosure/detail ?stockCode=603605&announcementld=12196642 74 &orgld=990003298 5 &announce-
mentTime=2024-04-19.
2http://www.cninfo.com.cn/new/disclosure/detail ?stock Code=603983 &announcementId=1219881699&0rgld=9900029039 &announce-
mentTime=2024-04-27 .
3http://www.cninfo.com.cn/new/disclosure/detail ?stock Code=688363 &announcementId=1219923936&o0rgld=990003913 5&announce-
mentTime=2024-04-30.

“http://www.cninfo.com.cn/new/disclosure/detail ?stockCode=300957 &announcementId=1219831653 &orgld=990004 1876 &announce-
mentTime=2024-04-26.
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AIPL FEALRE —FE R AL, MOAKN - DR - TS - RSB Bk o v S ANBE, R IR Sl
X i RO B TSI R RO R RS S R P I SE R B A R T, AR B A AR 2 e G
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TR B A% V7 AT 4 B M R R A BB TE DUAN Y BORFE IR S 08, Bl it AN R s OGUE. TR E
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Awareness RIS BL, AR AT T W10 12% 0 LI I BB B o 9 b B3 3o A 5 T G 4308
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3.2. Interest (4B EX)
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3.3. Loyalty (BiMEL)
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Shttp://www.cninfo.com.cn/new/disclosure/detail?stockCode=603605&announcementld=1213016215&0rgld=9900032985 &announce-
mentTime=2022-04-22,
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