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Abstract

Under the background of rural revitalization, cross-border e-commerce, relying on the technological
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advantages of the Internet and big data, is becoming a new engine of global trade. This study focuses
on how Guizhou’s special agricultural products can use the Internet platform to expand the inter-
national market under the cross-border e-commerce model. The article first outlines the current
status of the development of cross-border e-commerce and analyzes its role in international trade.
Then, it explores the problems existing in the development of Guizhou'’s agricultural product cross-
border e-commerce and proposes a set of cross-border e-commerce strategies adapted to this
model. Accordingly, it is suggested to introduce appropriate policies to promote the development
of cross-border e-commerce in the western region, create distinctive brands of agricultural prod-
ucts in cross-border e-commerce, build a high-quality cross-border e-commerce transaction and lo-
gistics system, reserve talents for agricultural product cross-border e-commerce, and achieve high-
quality development of agricultural product cross-border e-commerce.
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Figure 1. The transaction scale and growth rate of China’s cross-border e-commerce industry from 2019 to 2023
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Figure 2. China’s cross-border e-commerce import and export situation from 2019 to 2023
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