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Abstract
Under the background of the deep integration of the digital economy and public welfare undertakings,
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e-commerce platforms have become important carriers for enterprises to practice social responsibil-
ity through cause-related marketing. In recent years, many excellent public welfare cases have
emerged in the industry. Is there any common operational pattern behind them? Based on the per-
spective of social capital theory, this study takes its core concept of social network as the starting
point for discussion. The study finds that the operational mechanism of e-commerce cause-related
marketing presents three dimensions. In the structural dimension, relying on user community
networks and the integration of cross-border resources, a public welfare ecological alliance is con-
structed to achieve high-exposure promotion and low-cost operation. In the relational dimension,
through the design of trust reinforcement mechanisms and reciprocal rules, the value co-creation
of stakeholders is promoted, and the trust relationship and interaction efficiency are enhanced. In
the cognitive dimension, by using symbolic content dissemination and immersive experience sce-
narios, the identification of public welfare culture is shaped, and a marketing cultural ecosystem is
constructed. The study shows that the analytical framework of “resource integration - relationship
maintenance - value internalization” constructed by social capital theory can not only enhance the
social influence and commercial sustainability of cause-related marketing, but also provide a new
paradigm for the theoretical innovation of cause-related marketing in the digital era, which has
both academic value and practical guiding significance.
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