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Abstract

With the popularization of the concept of healthy diet, the market scale of China’s characteristic
agricultural products continues to expand. Driven by the Internet era, the sales channels of character-
istic agricultural products are increasingly diversified, covering offline markets, e-commerce plat-
forms, social media, etc. This paper takes Lanzhou Jinpeng Baihe company as the research object,
analyzes its sales data and marketing status in recent three years, and analyzes the advantages and
challenges of the company’s characteristic agricultural product marketing strategy by using STP
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theory, which can not only better grasp the needs of consumers, but also provide theoretical sup-
port and practical solutions for improving the market competitiveness of enterprises.
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