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Abstract

The rapid development of e-commerce is profoundly transforming traditional marketing models.
However, most research focuses on technological applications and business model innovations,
lacking philosophical exploration. This paper examines the relationship between productive forces
and marketing, as well as the issues in e-commerce marketing, from the perspective of historical
materialism. Historical materialism emphasizes that social existence determines social conscious-
ness, the contradictory movement between productive forces and production relations, and the
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dialectical relationship between the economic base and the superstructure, providing a theoretical
framework for analyzing e-commerce marketing. Research shows that advancements in internet
technology, big data, and artificial intelligence have driven the rise of e-commerce marketing, while
the emergence of platform economies and sharing economies has given birth to new marketing
models. Nevertheless, e-commerce marketing has also exposed issues such as data monopolies, al-
gorithmic discrimination, and consumerism. In the future, metaverse and virtual reality marketing,
artificial intelligence and automated marketing, and sustainable development with green market-
ing will become significant trends.
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