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Abstract

The rapid development of artificial intelligence technology is profoundly changing the operating
model of e-commerce. As a new marketing strategy, precision marketing has gradually become an
important means to improve corporate performance. The application of artificial intelligence in e-
commerce precision marketing includes personalized recommendation systems, intelligent adver-
tising and short video marketing, which can accurately identify user needs, improve the pertinency
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and effectiveness of marketing strategies, thereby optimizing user experience and increasing con-
version rates. Although the application of artificial intelligence in this field has broad prospects, it
also faces many problems in the process of practical application. Therefore, this paper aims to dis-
cuss the application status and challenges of this technology in e-commerce precision marketing, in
order to provide theoretical support and practical guidance for enterprises to better use artificial
intelligence technology in practice.
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