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Abstract

The rural revitalization strategy is an important guiding principle for the development of China’s
rural economy at present, and it is also an important guiding principle for accelerating the construc-
tion of a new socialist countryside. The development of rural e-commerce is an important foundation
for realizing the rural revitalization strategy. With the continuous progress of the Internet and
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information technology, the informatization construction in rural areas has also achieved corre-
sponding development. Significant changes have taken place in the production and operation modes
in rural areas and the lives of farmers, and rural e-commerce has thus rapidly emerged and devel-
oped vigorously in rural areas. As a product of the deep integration of the digital economy and the
rural economy, rural e-commerce is gradually becoming an important engine for rural revitaliza-
tion. This paper aims to explore the rising background, development paths and strategies of rural
e-commerce from the perspective of rural revitalization, in order to provide theoretical support
and practical guidance for the sustainable development of rural e-commerce.
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