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Abstract

Against the backdrop of intensified competition in the financial services industry, customer satisfac-
tion has become a key factor for commercial banks to enhance their core competitiveness. This study
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aims to explore effective strategies for improving customer satisfaction with X Bank'’s financial ser-
vices based on the 4P marketing theory. Through analysis, it was found that X Bank has shortcom-
ings in four dimensions: product, price, channel, and promotion: severe product homogenization,
lagging innovation and functional updates; lack of flexibility in pricing strategy and low transpar-
ency in charging; the layout of offline branches is not reasonable, and the online channel experience
is poor; the targeted and promotional efforts of promotional activities are insufficient. Based on the
development trend of financial technology, it proposes optimization plans: strengthen innovation
and functional improvement in product aspects, implement differentiated pricing and enhance trans-
parency in pricing, optimize branch layout and online experience in channels, and achieve precise
marketing and innovative methods in promotions. Research has shown that by deeply integrating
the 4P theory with financial technology, X Bank’s marketing strategy can be effectively optimized,
customer satisfaction can be improved, and its core competitiveness in the financial market can be
enhanced.
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