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Abstract
Research purpose: In the context of social e-commerce, short videos have become one of the
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important sources for consumers to obtain information about various products. Enhancing the in-
formation utility of short video e-commerce platforms for users can help consumers make more
satisfactory shopping decisions, improve their quality of life, and promote the stable development
of the e-commerce industry. Research method: On the basis of integrating the D&M model and ECM-
ISC, an influencing factor model was constructed by introducing social impact and information lit-
eracy variables. Structural equation models were used to validate hypotheses, and fsQCA was used
to explore the configuration relationship between influencing factors. Research result/Conclusion:
The research results indicate that information quality, service quality, expected confirmation, and
social impact positively affect perceived usefulness. Perceived usefulness positively affects infor-
mation utility, and perceived usefulness plays a mediating role in the impact of information quality
and social impact on information utility. Information literacy plays a moderating role in the impact
of information quality and perceived usefulness on information utility; The fsQCA analysis results
indicate that the conditional configurations that trigger high information utility include two modes:
information quality and information literacy.
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B AR AN T FE A o ] P 255 28 0 AT P i T 9 R AR TR A R s xR . P AT L
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FEFLRA RN i, SRIL “ NARRITR ALY MDA . 4R, EAMO AR K R IR A B N
KRIBHIGE . 35 DA 2228 S BRI LA, 58 F P i I AT & I+ AC BB SRIUH: A8 B AR 5 22 5% [
I ESNHL6], TiH AR ZBANTAM) I IE N W E R TP 6 5 . GRS P R N
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Figure 1. Information utility of short video e-commerce platform
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Bhattacherjee [ 1815 T M A B R i i 115 B R G FFEATHBAL(ECM-ISC), BRI 1 B A E,
F BRI P AR SAE S B R G A N RS B AR o Y 3R DR K &
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Figure 2. Influencing factor model of information utility of short video e-commerce platform
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Table 1. Basic characteristics of samples

1. HAREREHE

TE 251 B (n =376) Bt
5 179 47.60%

4 5]
& 197 52.40%
20 LR 48 12.77%
20~35 % 227 60.37%

i
36~50 % 73 19.41%
50 % LA I 28 7.45%
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TR 84 22.34%
200

AR} 131 34.84%
it & Pk 87 23.14%

B 151 40.16%

AV HR T 124 32.98%

JilANIZ NG R B 51 T 53 14.10%
A 12 3.19%

HAh 36 9.57%

FRAEH 132 35.11%

B 202 53.72%

1 FH A1

A 34 9.04%

W/ Md 8 2.13%

TRE A E R 104 27.66%

1AL} 212 56.38%

i H 1

MNEW, FEENE 52 13.83%

HoAth 8 2.13%

5. SCUES R
5.1. B ERIE

WE T IS UEYE R T T AT B BUE R B, 45 % 2. % 3 Fion. FTA A8 & Cronbach’s o REH
FZH A1 FE(CRMEARA T 0.82~0.92 2 [8], MERT BEREHMEEE; T EXANEAVEEA KT
0.5, KF#EMm KT 0.6, MERREA REGFHISOE; B &N AVE [E P TR KTFiZEE 5]
AR B A e R, WF AU B RUT R X 2 280% .

Table 2. Test results of reliability and validity
2. FEMYEREER

TR B 78 Cronbach’s a CR AVE
1Q1 0.851
1Q2 0.795
{5 B EJQ) 1Q3 0.791 0.913 0.912 0.677
1Q4 0.762
1Q5 0.906
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SQl 0.727
SQ2 0.843
k%5 B E(SQ) SQ3 0.746 0.889 0.890 0.619
SQ4 0.806
SQ5 0.807
PUI1 0.763
AN HTE(PU) PU2 0.827 0.844 0.826 0.614
PU3 0.758
ECI 0.785
WEEHINEE(EC) EC2 0.802 0.825 0.845 0.644
EC3 0.821
SI1 0.839
FE2REE(ST) SI2 0.740 0.842 0.846 0.647
S13 0.830
IL1 0.833
HEERIRIL) L2 0.765 0.848 0.850 0.654
IL3 0.826
U1 0.880
= B IU) U2 0.836 0.885 0.885 0.720
U3 0.829
Table 3. Results of discriminative validity test
3. XOHERKER
g 1Q SQ PU PC S1 IL U
1Q 0.823
SQ 0.558" 0.787
PU 0.558" 0.545" 0.784
PC 0.563" 0.550" 0.558" 0.802
SI 0.589* 0.597* 0.580" 0.582" 0.804
IL 0.586™ 0.229" 0.175" 0.466™ 0.205" 0.809
U 0.594* 0.610" 0.582" 0.590"™ 0.657" 0.688" 0.849
e XL LEEN AVE BISFTIR, SAERTT  BE N AR AR < R B
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i/ AMOS28.0 AR AT 73 WA, 77/ B HEE(A/AD N 3.214, /N T 5,(RMSEA)H 0.077, /)
T 0.08, (IF1)Y 0911, (TLI)A 0.898, (CFI)yA 0911, HKT 0.8, ZHEABEEM SRR B, o LAk T
Je BT AT

gER RIS S RN 4 o, 5 B R IE MR B A (B = 0.273, P < 0.001), HI1 BO7;
MR 5% 5 B SR 1E 1A S IR FH (B = 0.264, P < 0.001), H2 FO7; {5 BB &2 E 1 semifs B8UH B =
0.287,P<0.001), H3 o r; HAZERIN R 3 1E [ s B A (8= 0.265,P <0.001), HS5 oz BEH
FH 23 1E W 52 {5 B R (B=0.277,P <0.001), H6 BlA7; #2520 8 3% 1 A g2 Mg A4 H P (B = 0.258,
P <0.001), H7 oL; #hoxfom i 2 ka2 (5 B2 H (B = 0.388, P < 0.001), H8 /&7,

Table 4. Test results of structural equation path relation

4. GHHFEBEXRRESER

(5454 B Es BERHE) ERE P R
H1 BERRE - RN 0.273 0.037 AT
H2 IR 45 5 & - JRHIH T 0.264 0.044 AL
H3 BERRE - 15 BAUH 0.287 0.043 BT
H5 IR - JERHIE T 0.265 0.052 AT
H6 R A - 15 BAUH 0.277 0.074 AL
H7 a1l - RAE R 0.258 0.041 AT
HS ARl - 5 RAH 0.388 0.049 BT

F: "ELIRP<0.05, "L/RP<0.0l, EIKP<0.00l. FFE,

5.2.2. RABREIE

Table 5. Results of mediation effect Bootstrap test
3% 5. PN Bootstrap #0145 R

7 F Parameter MNAE Lower Upper P
i) B2 0.195 0.078 0.510 **
ERSYil i T — N .
RIS ELHN 0.353 0.076 0.653
15 m&ﬁﬁﬁ
BN 0.547 0.377 0.746
Vi) 42 308 0.183 0.057 0.518 .
A=A P — N .
LA I B 0.472 0.166 0.850
{ﬁlm‘kﬁﬁﬁ
SRR 0.656 0.454 0.873
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W9 KA Amos H' Bootstrap B A5 X [AVE M ESIA MR R AVER, FEARIES 2000, BFXH
95%, (yA/df)5r 5N 1421, 0.460, (RMSEA)%r 14 0.034. 0.045, (IFT). (TLI). (CED#IAKT 0.8, A5
FAR S HOR R AF .

SERWNE 5 . “MEEE~EEMAH” BEEMNMERN 0353, 95%E (5 XIH][0.076, 0.653]1 G F
0, UiHABE BN KL, [HERUNAE R 0.195, 95%E (5 X [8][0.078, 0.510]AELF 0, i B (A1 B0 & 5T
AL, SR EE RS B R 5 B Z MM h A ER, H4 o “thafgm—ERAH” Bi%
RNAE N 0472, 95% B A5 IX[A][0.166, 0.8501ANELE 0, BEFEREN AL, [AIERANAE N 0.183, 95%HE (5 IX
[E][0.057, 0.5 1812 0, BRSO, (R, A F e A 2 5 545 B U 2 IRl o A1
HY 7.

5.2.3. BT RIHRLS

T EWRENEHT, 8 AR RSN E X RO 58 B R AR TR )[R VA AR R ok
AR RN AAE. HALME BRI ARAZE, FERE. FERR. BREMEEEERFLLICY
HAREE, R 6 B 1 AL 2 R, (5B E 515 B R IR A B IUHE B BUH A7 78 3 1R R (B
=0.594, P <0.001), RIUFEERINME B ESEESHXRAERZEERFTER, % H10 525
WE. SRJEUME B AR &, BAE M. ERERRE. BN ESEERFLHICNAZRE, 41
e 6 A 3 R 4 Fir7R . JRENA A S5 15 B R IR A8 BN SRR LE B35 IR (B = 0.304, P <
0.001), FRMME B RFEHIIA S E B X RAERE ERETEM, R H1L 1S 2I50E.

Table 6. Results of regression analysis of adjustment effect

= 6. PWHHRLEYISTHES

A &E: U FHZ&: 1U
e
A 1 MR 2 A 3 R 4
1Q 0.304 0.712
PU 0.327 0.518
IL 0.443 0.291 0.47 0.346
1Q x IL 0.594
PU x IL 0.304
R 0.426 0.651 0.448 0.507
F 138.228"" 231.746™" 151.246™" 127.319™

N BRI H10 A HL1, BF7C3ET SPSS [ process fifEHEAT T i BALRAG LG, 45 RanE 3
Fim. [BREFRMAGEERESEESHAMNMETY:, E£&HELRFET, FERESE B KBER S
(B=1.143,P <0.001); ERKEERFFT, EERESEEIHRBEERTEB = 0.360, P < 0.001), {HI)E
%, HI0 ML, 5B RFRERMEHESE BB R, EmERRFET, BAaE TS E R
FORERMER (B = 0.815, P < 0.001); TEAREEZRIE T, BAA MG B RBMEEEE(B = 0.309, P <
0.001), HII &7,
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Figure 3. The moderating effect of information literacy on information quality, perceived usefulness and information utility.
(a) The regulating role of information literacy between information quality and information utility; (b) The moderating effect
of information literacy on perceived usefulness and information utility

3. EREFERERENRMNARMLSEEMRENETIER. () FEREFERERESFERYREIIATIE
R; (b) EERREFRERMARMSERYAEETHIER

5.3. MR E MBI

53.1. BEZEWMSHERE

HF T A E BRI MM R M E . St DR m PR e (A 2 MR EAE S R,
BERIEE 72 P LU T 77122 (FsQC A RE 20 T 22 P 26 A ELAHARHSIL [ FH = AR M ah 3. IRk, ASCK7E SEM
I AR B 2Rt b, £5G £SQCA J7 iR 78 I AL A 2R xH e B8 IR 56 R

WIS B BRSSFE. BRANA FE. IR . A&, 5 BRI NI &0 . kT
MBS 2R, TaESTEAR AT AR, #NL 3 M, Bl RIE . USRS AR EE M. H
TAHI TE 1) 26 5 2 (o 25 7 ds 5 R FTS, IRIRDUAERETL, K 3 AN 40 i 1 B O 35 A8 B R T
SPRME R A PO ECRBME, B BRI E R 7 R,

Table 7. Calibration anchors for various variables
#z7. BLEREHES

B3y TEFRE A X FTERFE A

fF RIAEIQ) 5.00 2.40 1.00
R4 I E(SQ) 5.00 4.40 1.00
J&HIA HIE(PU) 5.00 4.50 1.00
HIEEH A (PC) 5.00 4.50 1.00
FhL22 R (SI) 5.00 4.17 1.00
EREIRAIL) 5.00 2.84 1.00
5 B IU) 5.00 434 1.00

5.3.2. EMEERS

(1) LEZMENT TN A0 8 AT L EE AT, WIHE & S APTE SRS R 4.
FHHE F N £5QCA3.0 i, 4Rk 8 Fivn, A Za i —S a7 (Consistency)¥ /N T 0.9, AP 444
BIRFE D BELLMARAE, FTUARAEELE . Hik, W70 AR BRI A A AR TS R
SR
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Table 8. Results of single variable necessity analysis

F 8 B—BELEMSNER

TETE Consistency (—2{%) Coverage (B % %)
1Q 0.878 0.859
10 0.494 0.634
SQ 0.825 0.853
~SQ 0.465 0.642
PU 0.858 0.848
~PU 0.500 0.632
PC 0.828 0.861
~PC 0.525 0.632
SI 0.815 0.863
~SI 0.533 0.628
IL 0.802 0.873
~IL 0.573 0.658

(2) AT $SQCA UMM =AML IR AR, A F RIS BLAE ] 24 fi A o 1]
fEis s AR AAZ OS2 U BUAE h AR, DAL Z 2% . @ M@ 73 IR AZ L A A AFAEAIAS
A1, oM@ HIREIL G IAFAEMALEAE, 2 ANFIRTE R RIEASCIREA R PRI — Bk
BIEBEN 0.7, REIBMEREN 4, B 5QCA3.0 AT HR R /MU R, BARgE Rk 9 Fis.

Table 9. Results of conditional configuration analysis

F 9. FHETINER

HEZE Sla S1b Slc S2a S2b
1Q . . . ° °
SQ . ° . °
PU ° ° ° . °
PC ° ° ° °
SI ° ° .
IL 9] X X ° .
— 0.953 0.974 0.952 0.963 0.929
JRITE TR 0.545 0.652 0.441 0.595 0.529
ME—H R 0.062 0.042 0.028 0.014 0.017
AR 0.929
SR 5 0.876
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19 9 10 fsQCA 4hHiEh AT,  HBLE {5 BSR4 L0 Ak 2 50 0.876, JatA—3ME N 0.929,
AR I BE T o W0 A MRS 0 PR AT R R 9 — 285, R AR 2 Bl e B & 1045 B
.

B EEREA, EX—Bh, S EATER, B ER O & RS B R, T
Wi Sla G RIRS R BRAIE AT, (SERRM%K, TH S1b Milg 4w i
Ve, WIERGAEREIE, (SEEHRI, THA Sle MILBAMRIRSFE. BaE FTE. HIEmILE.
HLRMAAEAE, (5 B B0k, B UTR T G 3 s R (S B, oy TP S B (0 IR 45 i
5 FIPE R (S 1a), BRFD P G . R A BB R (S Tb), SR R 45 R i . 5 Pk S
SRR BT AR 2 3L R VR F 45 SR (S 1e), B AR R s S MR . R, (5 BFR T35
B B Pl B R, fE AR IAAE T, B 2 S B R, M RA S BB E B
LR

B (SEERA, AR, REEFHAATHER, BRI OEIREEERGE. T
Wi S2a MU LSRRG AT, DG4RGB IR, RS RE. WIEMAE. Hamm
TE1E; TR S2b BAMAIR L AAERAS SRR, NG AR IR R A Ve, IR ARE .
FEATUATELE . BN P B A BRSPS 0 BT R T B e A
VEFER, TIHARZMEd, RS FE. B At BRI R EAEE —Fhal LR, #OREm R 1S
BAOR . MR T R AR R I B S B SR P A, S2a MR T AT FIPERH(E B
TEAT, RSB EF 0 2o F 8205 B TR AR 0 M2 TR, SIS B30 R
Sob MESUAIL T 15 BUR XS BACHIIE R, (3 B R LR &, AT DU P P
[t B
6. Z5iE

TSRS T & FE A L0 KR e D RESE IR 55, B BN b R R A b (s B $R LU
M55 WG mMPIER . 51 S IR OCHEIRIE. ik, $RIHE BRI T RS- EER 5K
TR JER X EH K EHERES D&M B ECM-ISC [14EAl_F 51 NALAS A& k52 m 7570 FH 7 2 92 A
AREE, M T AR T G (5 RO B I AR . 8 I 2 A T R R W SO BEREAT T IR, JF
iZH] fsQCA R FE 1 A mE B A AT R Sf AR . ASCRIFRIR S AN R 55—, DR ALS0 el o ek g
TG B RAA, 8 TERIUIMRHERA R, B2, ENEERHERESEAR, ML
FETEARAGRENR S ERMEER, ERIERT G MR S 2= L P B 5 3%
RIRFER, NN SIRME T S%, =, ERIFR RIS, R T AR
HAEFRER, AMUESE T RYIFER B M-S, 248 T s B R a6 8.

BT BRI FORR, A CUR B R 7R AT, R AR A B AL LR T S SR U SRS
I, &R A S B E SRS R . B (5 S S e . AR 5 1 H N S, bR
JSFAEFR T P B 5, CARLERTH P AR SS. an, PRARMERA A 2 R RO R R RBE AR R
R RETE 2 TR e FK, AR 6 N AT R IR, B S8 AR A A2 AR R R 7 K]
BRI BISE RS AR T Gl SIS 6 A NEEE, BaHE ™ 5 R,
IR SAEHEIRIE, R FERM . i, S5RAMLEIEIT RERR G IS0, (5B KR 2274
FETH AR . Ba, SEERTIUASRERY], H BT FPEXHE BRI AR AR O R . A AL R
TG AR A N 2 I OB A, SR G SRS . o, ARAE A
T AL SR B W B, D HORSHEHEIS A OGP i 5 2, $ v P SREUE SRS HERE, e ST i
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