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Abstract

Based on the Stimulus-Organism-Response (S-0-R) theoretical framework, this study integrates the
social identity theory and the dual processing theory to explore the influence mechanism of anchor
characteristics (professionalism, interactivity, and trustworthiness) on consumers’ impulsive pur-
chasing behaviours in e-commerce live streaming scenarios and to reveal the moderating role of
affective identity and the boundary conditions of gender differences. Through empirical analyses of
602 live shopping users on Taobao, Douyin, Kuaishou platforms, the results show that 1) anchor
professionalism (B = 0.37, p < 0.001), interactivity (8 = 0.42, p < 0.001) and trustworthiness (f =
0.29, p < 0.01) significantly and positively drive impulsive purchasing behaviours, with interactivity
playing the strongest role; 2) The moderating effect of emotional identity on the professional path
(ARZ = 0.11, p < 0.05) is significantly higher than that of the interactive path (AR2 = 0.04, p = 0.082),
confirming the dual-path mechanism of rational persuasion requiring emotional reinforcement; 3)
female consumers are 23.6% more sensitive to interactivity than males (p < 0.01), which highlights
the value of the application of the gender role theory to live streaming consumption scenarios. This
study proposes the “ability-emotion” dual-wheel drive model, which provides a theoretical basis for
live broadcast e-commerce platforms to optimize the anchor training system and design differenti-
ated operation strategies, and expands the theoretical boundaries of the research on impulsive pur-
chasing behaviours.
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Figure 1. The moderating effect of emotional identification on the professionalism path
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Figure 2. The moderating effect of gender on the interactivity path
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B DR o 25 3 05 R [ B AR X 4 M 6 R PR 0 1 B2 ) A S S AR ML O b P A R B A AR P 44 )
SRAC IR IR, SRR R i BN R 2 A Tl B AR R AR FE 19% (8= 0.51 vs f=0.37); H.3F)
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N, SEESREEE (B = 0.28)5 ERE MW EREK (S = 0.19)2 F I [K T, UESL Childers 56T B3 IR THE
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% 7 2K (Need for Cognition, NFC){ig df BV 4552, Iy a5 N [F) 2 10 T b M B A R B3R T 19% (8= 0.51
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