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Abstract

In the era of digital media prosperity, live-streaming e-commerce has emerged as a fervent market-
ing strategy, progressively influencing consumers’ purchase intentions. Through observations of
mainstream short video e-commerce platforms, this study reveals how short video e-commerce re-
constructs the transactional logic of electronic commerce through the bidirectional construction of
“algorithmic emotionalization” and “emotional algorithmization”. The research findings indicate
that livestream rooms employ pressure scenario simulation strategies to create decision-making
urgency, significantly shortening consumer deliberation time. Simultaneously, platforms convert
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emotional elements from user-generated content into algorithm optimization resources, forming a
self-reinforcing closed-loop system that ultimately catalyzes large-scale irrational consumption be-
haviors. This deep integration of technological logic and emotional mobilization signifies a para-
digm shift in e-commerce from demand-responsive to desire-manufacturing models.
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