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Abstract

With the development of live streaming platforms such as TikTok and Rednote, live streaming has
become a sales model that has attracted wide attention. The interactivity of live streaming has a sig-
nificant predictive effect on impulse buying behavior. This paper first introduces the phenomenon
and characteristics of live streaming, as well as the impulse shopping behavior brought about by in-
teractive characteristics. Then, from the perspective of social presence, this paper combines the
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presence of different dimensions with the scene characteristics of live streaming, and summarizes
the specific role of social presence in the relationship between interactivity and impulse buying be-
havior. Finally, suggestions are put forward from the perspectives of live streaming platforms, con-
sumers, relevant institutions and departments to build a better environment for live streaming.
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