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Abstract

With the continuous improvement of global environmental awareness and residents’ living stand-
ards, the research and development of green marketing has gradually deepened innovation. In or-
der to explore the research status, hot spots and trends of green marketing in China and further
solve the problems in the development process, this paper visually analyzes 1325 literatures in the
field of urban logistics from 1995 to 2023 through CitespACE6.R1 software. The results show that
the number of published documents in the field of green marketing generally increases at first and
then fluctuates slightly; There is less cooperation among the core authors, and the core institutions

DOI: 10.12677/ecl.2025.1451433


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.1451433
https://doi.org/10.12677/ecl.2025.1451433
https://www.hanspub.org/

g

have not formed a close cooperative relationship, and the core institutions are mainly universities.
The research hotspots are mainly green consumption, green barriers, and network marketing, and
the future research trends are mainly green innovation, green design, and green preference.

Keywords

Green Marketing, CiteSpace, Knowledge Graph, Visualization and Analysis

Copyright © 2025 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 51§

FEATERIAEG ) AL H 25 IR I 7T SR EVE BN — Rk AL R 5 7 3 B AN 45 5 I RS, I3
BN EEAR G T OGE R R e BEE SRR UEAR . BRUEAS B AT 5 G e AN R, Bt 26 m]
FREE RO H i ke P EBUFMAE “+—T07 BRI b JOR 1T BB N2 Rk f AR, IR
FA7 GDP BEFEFEMR 20%, £ 275 GHURD> 10%H) H Az - X —BURAI S EAAHES) 1 VAR R T5
RIS, U T AR OB IR I

ZEOEHAGE —ME AR, ERAWET A THE. IR R EET B 1],

AR, R EEP RN, SAMEGE RIE S AT TR IR TE | et 2 i U R
RIS, AT ety R 1 — RPN R IRIR S SR BETT el [ 2] XFE, DGR A = i e 2t vii 37 v i s 4
HEWEE, BUNSU NG EH AT, 5l SehEst g aisiat, ok 1 2R F0 4% (8 BT FT
15 o FFHRAE 2013 SR, Hh B GEAORT IR SES Qe S (KB B 0, 22 A0S A O 19 R AR SGUE BE 82 25 30
BB HER) TS E T SR K S .

RVHET CiteSpace AT AL T L H, 0f A [ A1 CNKIT 22 A FIHE e 1325 i 4 (8 B AR G 3
BRIEAT R GEHT, BRI RO E BT TR A R IUIR . #A T S AR o I 0 A SR O
W FERUA B RS IR 23T, A SO EE 1 SR (8 AT FU R0 1 S bk 4%, SRR 1 HAEAS R B B
FOE AR . AN, A S SRR 5, o8 7@ E SRS b N
ANV BRIITEN, AR TESR B 18T AL F A B

AT, BAVPERE N2 AR TN RGN ERN S %, st HER gD
KRS FHHIRAL, SR U 5 5 1 i A e ok ) & .

2. FAREIT
2.1. BuiEskiE

AP ST [ 5 SRR D L T (CNKID 2 A B R 2, R R GV SRS R 7 VB3R U SR AR . 18
R RN b, OB WE TSR R Y, P ER TR SRR R E D SR A T AN
CSSCISRIEHATI, Bfr TR AR R HIk, DL “SREER” MM, 5% 3H 8RS 4 TR R,
WERRNXA: (FE%="2EE 8 or M4 %="2 054" AND ((#%-0 B T="Y") OR (CSSCI #TI="Y"), A
AT PSS S SOk B, A RN TRV 1 A 2025 4E 2, B GRER E SR R T 9T R

TERRE DA, whaigdn N TIia 70, BE—HR il siid . maURkiE. | EEAEEAR

DOI: 10.12677/ecl.2025.1451433 1535 CIREE RN


https://doi.org/10.12677/ecl.2025.1451433
http://creativecommons.org/licenses/by/4.0/

T

PESTHR, WORFEARRZZAROMER T SENE . o P hg ik, RIS 1325 A BT FOREA, J)a 22 ek
THEHIBUE T ISLIEL . X — RGBSR B R, BEARIE TAEARORR N, oW L4
WHIR A PESR O T ) FE R
2.2. HARF*E

CiteSpace & H1 FEI B 44 27 3 Wi 5 L U WHA I — FOTIR T B2 T AU e ek ik, fEAw 7,
AR CiteSpace6.4 R1 X — e Hh A EAT B 70 H o J9 i DR 72 45 S R AT a] MEALROCR i e L
W FCL AR AR ARSI R 3l 7 BB BOE S5 R S HOAT 1 2 AR . BRI, ASCR i TR)
PIRRE 1 4E, DURERETH MW S B0 78 QU Animah 542 . I TR BE A 1995 SR ket ax
BB B ARSI 30 RN (A5 L. SCR RN WA SCER . ME# . MLk Se8in DU E Rt AT A e, 18
Ao P UL R B2 AN T IR B A i
3. XEREAXIFIMR M

3.1. RXERFSH

140
120 112 116
100
HE 80
~
i)
® 60
40
20
0
W O >~ 0 O ©O —w— A N I VN O >0 O —w— AN N T N O NN NN TN
D DD O OO OO0 OO O~ = (o) N o\ N o\ BN o\ BN o\ BN o\ |
AN NN NN OO O OO OO0 OO0 O o o o o o o o o oS O O O O
~~~~~ (o I o\ I o\ Y o I o\ NN N [ oN I oN I o N o NN oN IR oN I N NN o NN oN IR oN I oN NN oN I o\ I o\ BN o HERY oN BN oN I o\ BENN oN I o\ |
-
HEAp

Figure 1. Time series chart of the number of domestic publications in the field of green marketing from 1995 to 2025
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Figure 3. Co-occurrence network map of green marketing research institutions
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Figure 5. Timezone map of co-occurrence of green marketing keywords
5. REEHXBIAHEI Timezone E1E

FE IR I 1) B bR 18 0 P 1] T8 o 8 SR TR, e S 1] 0 SR B A TR, AT AT DA
eI 8] Bt N IF FE U B R e 3 . G B A LT FT R B R T IR RS RIIRZESE . R

W ERBELR | BRI

RO EL XL HG (RBRAETE AT SR EIEE 11 AR,

Wk 6 e MEHRRTLUREL, AR5 i RBLSEEAE iE 7.04, IIRIESEA 10 2 A, XU IAR ™ bt 2k
OEHKER M. FN, ETROEERNARTR, 2010 FERBEEFITE LI, EL2rMbisten

B SRR TR

Top 11 Keywords with the Strongest Citation Bursts

Keywords Year Strength Begin End

INBRIF
ALt
iy
R
EHERE
ZEeEE
XIER
SR
ERBREZST
vidT
ZEKRR

1998
2000
1996
1997
2002
1999
1998
2002
2010
1997
2015

4.751998

3.6 2000
4.19 2001
4.53 2002
3.852002
3.552003
4.98 2006
4.15 2006
4.08 2010
7.04 2011

3.7 2015

2001
2003
2003
2006
2004
2006
2009
2008
2015
2020
2019

1995 - 2025

Figure 6. Green marketing keyword emergence map

E 6. FEEHXFIARIEL

DOI: 10.12677/ecl.2025.1451433

1541

TR VI


https://doi.org/10.12677/ecl.2025.1451433

U

AT RS OB I E P L, SR B A U R [ VAR SR VR B B B A XER . e AR T R
Jerl N, QU OE RS, THRS T TR A Al #R B Y 1R

REEAR, GRS, BEEEFACHIGETE, SO 1 988 T U IEA™ i i, AR5k
HERMER. IR ANE M. B S BN 98 PRk AR IE(3], BIHAR f— B DRI
AR M E i o R ML TSR BRSBTS, BRSO ANE BRI (4], SREERIRON SR g SN —
HULRAR AH R RIEPTE, B, ARG R R

5. &t

AR5 FE T H 0 X (CNKT) 22 AR BT B, S HL 1995~2025 4E[AIR K1) 1325 R4k B A5 AH ST
BRVE N FREAS, 38 I SCHRTF 250715, I SCHERIS P 0 AT AR O EE 4 DU G AERS R DL O ER 1R 3
R 26 55 2 N YEFE TR T RGNS HT, 5 H DUT 22 78 R B0

B, MOCHRES 5 AR E R, SRS R S0 B M Bt R BARRE . BART A=Ak
JEBTEL: (1) 1995~2000 FF AR, TR CEEL, WKHEEZBENZE: (2) 2001~2012 FFI9H K,
YHRBE RPLEE ETHE, BirAR 905, HEK SRR 73.21%, brEE ST HE N B K R
BB (3) 2013~2025 fF FE B, R SCEE TPRR, RIFZAUR Ok N SO T 7 B .

HIR, MUAEEGIEMESKE, SHEERHT RO R RS 8. REER” MafmRE. H
W, A SIS SR AR E N, OIS R e A TS A . BAR H AT 2 2 A
W EIBA, AR BNIBE w5, B AR T R % BRI AR . & BIBERT 5T 07 ) B B, M
ARG EE TSR I PR

F=, MHMETEMZKE, EOEHI SN EES R M BA L . SRR R 1% U ) 32 2
W e, HAmsRIE TR R ATE E AR R K50 22 B A 7 22 A8 I8 K22 22 0% 5 4 Rl 2 B 19 i S
BRI =, 2R, RTSEEHTENANATIEAL, BFENEES 5 LERNES.

S0, BT OCER R, SEENMARSIHY = REM: (1) AR Z s e
BRIEHEAL: (2) BUNZE A= BRI T, (3) WHREER MM NSO E Mk RNE. Jik
A F RS ETE oh. SGHERER . IR R STHRE R KRGS AN .

ST, B A IL I X B AR EE AT R, BEE SRS RBIENEIIN B, iR e
st [E) AR A R H 28 5], PRIREORI 5 R A P ) R BR RS R S R 6] TEMLTE N, 7R MBI K
FROAAREREE BT T AR AL, IXBRARIL 7 R 0 TR R R I O, R s B AL S
I AELE R ARFAE

SE ik

[1] H&, WKk, 2. 502 5T 3 77 206 9% 2w B 2 e —— & T S A R R A E R 0], 3
M, 2020, 39(5): 37-44.

1 TG FEEMMELA T SEE R o F RN VLR T [I]. R E SR, 2022(20): 81-84.

1 SKEUEE. RIGETIIA T AR A RO S 075 B IR 155 e R SRS ], AL & 5F, 2021(7): 24-25.

1 WHRHE. AL TR TR 2 AR B ARSI AT[I]. RLATE, 2019(11): 141-142.

[5] #EERE, X RE B2C HiF F LS E W R IHE T, #HigHT, 2014(2): 85-88

[6] WhEER, EHE, ZH, % AETEAA TN ER S ORI 5 EEHIIRT]. EHIEL, 2024, 36(6): 255-
265.

DOI: 10.12677/ecl.2025.1451433 1542 N e


https://doi.org/10.12677/ecl.2025.1451433

	基于CiteSpace的绿色营销研究现状及热点分析
	摘  要
	关键词
	Green Marketing Research Status and Hot Spots Analysis Based on CiteSpace
	Abstract
	Keywords
	1. 引言
	2. 研究设计
	2.1. 数据来源
	2.2. 研究方法

	3. 文献基本情况描述性分析
	3.1. 发文量时序分析
	3.2. 核心作者与机构
	3.2.1. 核心作者分析
	3.2.2. 机构分析


	4. 研究热点与趋势
	4.1. 研究热点
	4.2. 研究趋势

	5. 结论
	参考文献

