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Abstract

The online marketing model of green and low-carbon emerging industries plays an important role
in promoting urban low-carbon transformation. This article systematically classifies the network
marketing models of green and low-carbon emerging industries, and constructs a comprehensive
efficiency evaluation index system based on AHP to quantitatively evaluate different models from
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four dimensions: environmental benefits, economic benefits, social benefits, and operability. The
results show that the transparent traceability model of blockchain and the government linked green
consumption voucher model perform outstandingly in comprehensive efficiency, while the AR/VR
experience and KOL cooperation model rank lower due to technological cost and market potential
limitations.
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Figure 1. Hierarchical structure model
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Table 2. RI values
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Figure 2. Weight values of each indicator

2. BBV E(E

T B S MEAR A E L ISR, BEATIRA T, TR

(1) MRt SHEOR W E &

DX BREEE B IR AL 5, RIS (B RE /0« KRS RE ) Ak 2 R e (W BUR R
FEv AMFE)RIR N . XIEESOAR I HENHEE A0 RARBRECR I JOset, MRl (548, 8
BN “EROYAE” TR EDR, R A A R o S R AT R . B nRE ST R 1 X BB AR AL T IR
BRARGE, RERTE T HRIAMRAE S, Ul SR TSR SR, S TSI RAT N
DL

(2) BURIKEN S 1)

BUNBRENHEA S =, RO IRBOR G A T A 0o R BURFAMIG < 1 92755 B R fS
Jit R PR A FH P (B BE R 4 I ZE A ), (ELHRASIBR SR B, IR AT RESZ PR o X o/ il e ok
R(FRBUN IR RR),  H AT RE I 72 e v A4 [ 4

DOI: 10.12677/ecl.2025.1451495 2075 N E o


https://doi.org/10.12677/ecl.2025.1451495

(3) 55000V

RN IR HE 4 28 =, RIHAEA 235 (F 7 2 5 ) A5 G (IR AR B0 P o 38 I Ui xR
AT (U SRR FE SR F P RBAT N, (R KIS E RN, BHEARTTHERR S BG4 F k.

(4) BiAR 5 pAHI 21 M

AR/VR RIGH KOL SAEHFAEE )G, JRIFE T HOR A @ (W1 AR JFR) F P8 56 %8 (FR B SCHT),
REEHEME S, B RN /2R . K8 KOL i, HEMmSCR, B2 BT “MHEiR
k7 MR “ATREE” , TEBEREE Hr bR A E R

UeAh, ST EHERE X7 HARKIERE T, A DME S SR AR N 4 E E R 2R G R TR 5
S5 H SRR RUR TR, HlE T PR SN, DASR T Sk (AR R R I R AR Sk R

(1) e SR m A E

X TAELEA LR PPN T R IR H ) A A, Ikl BSOS s A A i 25 T 56 3CRE, AR AR K
FEHAEHES “X” HARHITER .

MBUR SR E , S X BRBEH AR TE SO AN FEGE A RO R, Bl ST AR 2 X BT &
A ORARBAIHE 1) LS SIE A RE, S SR B PR AL nT S I AR 7= A5 2. o [RIEE, DAk 3 B 3 A UL,
P RIEHRAT, Wsgnxt ek 22 s, BRI E RS 58 il 2, IS e 5 T
%,

AR, /Nl AT B A X T & o A, B o AT B B, R SRR Bt
P, BRI BRI THE S AN . BEAh, RN S A A T s B A A, Wi G
AT S Bk S AR, BERRBURNE RS 5ARIAT l,  XREIRTH I 4R B AT L], 15 Jm RO sk
A TGS 5 BRR A R

(2) FM A E AR

X TAELE G R PN A 42 S 5 AR AR, 3T R ad o BOSRSCRFRBR st h, A5 R, 42
FHIAE “XUK” K&+ 15Tk

BURF B BERARI R AN, FRAR A AR, SRl IRk AR/VR 45 ARTE S AR AU 1 B
TR FE, SHEEVEEIE, BIEHK AR ABEAEEBRSES), @l 8E 5 ST E D FE NI E
W, ORI R R B S SRk CAERE - AT ONEEL” BERRUETE, BNk KOL B Rk
77 i B B P S B B o BT AR A AL P R, B THE R ROR MR . IAh, BURF AT 5] KOL
Z 5T XK AL S, 5 BRI 1 KARBR I & (AL 480 L, HEsh 3 £ 8 RO AT A= 05 7 =0

(3) BTN A E

B EHERE “ XU HARIE AR, BOARYE B S X s sy P DL R B KRR, B
BRI VP BCE , DA DR IO i AR R 2= PR 250k

TR T A& 3T A A, SR R R A S R B R AR, X HesE
37 W R R EUR B Bh 4 (o 5, HHEEh Tl Ak A8 (o BRI G 67 B BT 3036 o 31 9 28988 i )
A AR SR a, PR R BRI R AL AT KOL AR, @i et AR IR S 51, (gikstt
HRMIH LR, BERARGAWEED, 40 AR/VR BoAR A R 0, 38T 8 K% i 25 il i i o fn
CREREE, A TAREVPNALE o 5 HR SO R RO K RS B R, FTIRZ SRE E, dhE
HAEW N 0B REFRIN A, WIFRE 2902 AR, $27H 8 R SR OGR4 35 1A
SN2 L

I LA ESENE, RTT RN 7 RIS R I 4 S BRI L A, AN SRR, SIS RIRECE, sk
DL X7 HARRHEA J13CRE, HEBNIR T B Sk R B BRI AT RR R R

DOI: 10.12677/ecl.2025.1451495 2076 N e


https://doi.org/10.12677/ecl.2025.1451495

4.2. thEMEILEEREW

MIIRERCTE - SATBEAR - VR R = AN e AT VR AL, SR BORIE N RE - FaE P77 - BoRTAT
ZHEVPINHEL, ROUMEG R — TR RIR . 455 PRGBS MIBORM 2 70 HTHESE, 4R “I
K- Alk - T AR

(1) H it w5 % 5 Fl s T HL)

FEA RE B 75 T » 383 2 ) R 2 AH DG AU JEIE , R R B A oA ad 3 O R2 R 7, 32 ] Mitchell
PEMEMR T EiE . BRE=ANEE VPS5 TR, R B AT AL TR AR LS B R, IR
THE RN G [N, W@ERAXBFEIGEES, SIS XIgiax A fe & 25501
Z 8 Ostrom A FE BTG BLER I, Bevt-FA HEAb VR 58 5V B 4% o BRI 70 RN, DARA ORI St 72
122 J5 A 2 T

(2) PATERAR: B Beah &St Jr %

FESAT B AR L, R 70 B BeaaS HEBE SRS, 73 i Rl (1~2 4F) HET I (3~5 ) MR (5 L),
AW BOsE I HARRISCEAT S, JFRC & AR R R R RO AL RIS, 3R TR S BGR K& R ,
TR EA X B TT 58, #E KOL ARETTARIEAY, BT XUBRECRA I &, T HOR T Bk b/
AMAENEAS,  FETFBORSEHIRCR, B ORBURAE A R B B R AT Rt

() Pl fB: SIS ARG

FEVERE R BEATS, SIANR IR RGNS, ISR R G50 /) AR R AT BORPIVE S Ik, i
B R B LA R EBCR A R R E Y. A, BbE ZUR80E, R PR AR R 88 AP A R 2 T4
FEUEPFAG RN, JRREFRRERAT (O FfEEERE) , # “4 - 30 - &7 ORISR
Jedh. Behb, BOERBAIATRE, SCHLEOR M e B St 2 AR 0 sh A AL, ORBCR I RR S G A
ENE

(4) RIS AMEHL

EEXTATRE BLAI RS, Tr SRt 1T /Nl ORISR DS Sl AR R ] o S . 2
NP PR TS T, BRI Sk AR AR ER AT AG BN, BUR SO HE A 2R S RSO SE L R, AT “ ¢
ORMEM” . EARS 5T, T2 5B, JTA “BRRE” APP, RITANRS 5. FERZEH]
DCHETT I, BOLRUBRES E TR I A R, TR BE R, BUR CBORMNE R B, WK AR TORTE R
(123 55 AT 2 0 AR DASR T ISR St 1 i R P A

5. &t

LA HAR N 5, SRS EOARBI AT D b 9 28 8 AL P G0 B R S R S i AR e 204 4
ZfEH . I RGBSR B 2 B, FEE AHP WP AR IR R, B Hr & L o
PHEFF, JERH “BUR - ok - e R BB, X PRSI R A PR S R 2 A A
R ITRIR L, BUFES) 2R 0 97 B AT SRBOR R G I T SR K 77, TRRAR 7 T xkde
PN AEAE 2 R as A2 5 R e IR P . ARSI, AR/VR AAKAT KOL SRR EAR A .
P AEERREEA S G B, SR X7 BRI, RS STRE R BCE R, A AR A
A RS B B RS BB, AT HESII T ) 2% C (R 5 LA RT 5 8 e

E&WE

T AEBE T I SR ORBICHT M 7 -5 30 7 0UB S B 0 3% B o R R BF T (OO 5
JYTMS20231877).

DOI: 10.12677/ecl.2025.1451495 2077 N e


https://doi.org/10.12677/ecl.2025.1451495

[1]  ERBede. X0 H bR~ BB R a e gk s ik s ey 95 [J]. MMR&EDF, 2025, 42(3): 67-74.
[2] FEX, EBHk BRAGEEHERERRLERD]. FET, 2022(20): 125-127.

[31 Zhu, Q., Li, X. and Zhao, S. (2018) Cost-Sharing Models for Green Product Production and Marketing in a Food Supply
Chain. Industrial Management & Data Systems, 118, 654-682. https://doi.org/10.1108/imds-05-2017-0181

[4]  APUE, FBEICTR. HRENA TIRE RASEMREDI]. RV RZEERER SR E/M), 2025, 25(1): 15-28.
[5] REJFZR, XH. (KBRS HAAEREE: BE. w5 IED]. HiESERTL, 2018, 71(2): 42-51.

[6] RETFZR, XU, TSR, Brbs e SAEAL R P R N ED]. RS %, 2016(6): 95-97.

7] EFEE, AL, NSRS ST NI ALRIR[I]. FAIARAL, 2025(6): 9-12.

[
(8] ZMAfk. SXEVEMMHLELS SULPFM BT L[D]: [ 12 Arie 5. Wit B TR, 2002.
[

9] Z=E. AHP HiAME LR Al RREL R R ACT- RN TR IR [T]. AR JRIFVE 5 5 2= (H 2R R RR), 2007, 6(2): 128-
130, 141.

DOI: 10.12677/ecl.2025.1451495 2078 1T 5508


https://doi.org/10.12677/ecl.2025.1451495
https://doi.org/10.1108/imds-05-2017-0181

	绿色低碳新兴产业的网络营销模式创新与城市双碳发展
	摘  要
	关键词
	Innovation of Network Marketing Models for Green and Low Carbon Emerging Industries and Dual Carbon Development in Cities
	Abstract
	Keywords
	1. 引言
	2. 绿色低碳新兴产业网络营销模式分类
	3. 绿色低碳新兴产业网络营销模式综合效能评价模型
	3.1. 构建层次结构模型
	3.2. 指标权重确定与排序

	4. 评价结果及协同优化路径
	4.1. 基于AHP的网络营销模式评价与排序
	4.2. 协同优化路径及建议

	5. 结论
	基金项目
	参考文献

