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Abstract

With the rapid development of e-commerce, agricultural product sales channels continue to expand,
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e-commerce platform has become an important position for agricultural product brand construc-
tion. From the perspective of e-commerce embedding, this paper discusses the path of brand con-
struction and value creation of agricultural products. It is found that e-commerce embedment af-
fects the brand building of agricultural products from strengthening brand cognition, building
brand image and building brand trust. At the same time, this paper discusses the path of creating
brand value of agricultural products from the perspective of e-commerce embedding, which can
promote the improvement of product value, service value and emotional value of brands. Finally,
countermeasures and suggestions were put forward to strengthen standardized production and
create differentiated agricultural products, so as to provide reference for the development of the
brand of agricultural products.
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