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Abstract

Under the promotion of the rural revitalization strategy, rural e-commerce has become an im-
portant means to promote rural economy and increase farmers’ income. Guizhou Province has
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achieved certain results in the development of rural e-commerce with its abundant agricultural re-
sources and continuously improving infrastructure construction. However, there are still many
problems in infrastructure construction, talent cultivation, brand building, and other aspects. After
a deep analysis of a series of problems in the development of rural e-commerce in Guizhou Province,
such as inadequate infrastructure, lack of talent, and lack of brand, targeted countermeasures and
suggestions are proposed, aiming to provide theoretical support for the sustainable development
of rural e-commerce in Guizhou Province and better assist in the realization of the strategic goals of
rural revitalization.
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Figure 1. Average cost of logistics and distribution in rural and urban areas in China from 2018 to 2022
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