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Abstract

This study discusses the coupling mechanism of agricultural product branding and e-commerce
marketing, aiming to provide theoretical basis and practical guidance for enhancing the market com-
petitiveness of agricultural products and promoting the development of agricultural modernization.
Through literature analysis and case studies, this paper expounds the concept, characteristics and
current situation of agricultural product branding and e-commerce marketing, and analyzes the
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interaction between the two. It is found that there is a significant coupling effect between the brand-
ing of agricultural products and e-commerce marketing, which can promote each other and develop
cooperatively. Based on this, this paper constructs the coupling mechanism model of agricultural
product branding and e-commerce marketing, and puts forward the corresponding optimization
strategy. The research results have important theoretical and practical significance for promoting
brand building of agricultural products, enhancing the effect of e-commerce marketing and promot-
ing agricultural modernization.
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