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Abstract

This paper focuses on the marketing strategy of cultural and creative products on e-commerce plat-
forms in the context of Yangtze River cultural inheritance. By analyzing the connotation of the Yang-
tze River culture and the unique value of its cultural and creative products, analyzing the current
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status of e-commerce marketing, and proposing targeted marketing strategies from multiple di-
mensions such as market positioning, brand building, product innovation, and channel expansion,
it aims to promote the dissemination and sales of the Yangtze River cultural and creative products,
and realize the effective inheritance of the Yangtze River culture and the dual promotion of com-
mercial value.
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