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Abstract

This paper focuses on the development status of the emerging industry of the collaborative develop-
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ment between photo studios in internet-famous scenic spots and e-commerce in the Internet era.
Taking the typical cases of the Miao Village of Thousands of Households in Guizhou, Qingyan Ancient
Town in Guiyang, and hairpin flower dressing in Quanzhou, Fujian as the entry points, this paper an-
alyzes their development status, collaborative development, and the positive impacts brought about.
It deeply explores the existing problems in the development of the collaborative model, such as seri-
ous homogenization, differences in service levels, and excessive dependence on platforms, and pro-
poses targeted solutions. The aim is to provide theoretical support and practical guidance for promot-
ing the collaborative and sustainable development of e-commerce and internet-famous photo studios
in scenic spots.
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