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Abstract

With the increasing popularity of the internet, e-commerce has been able to rise and flourish. The
opportunities and challenges brought about by e-commerce are impacting all walks of life, and the
cultural and creative work of museums is also facing new development opportunities. Based on the
perspective of e-commerce, this study studies the product marketing strategy of cultural and
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creative products in museums, analyzes the key issues such as product development, marketing
channels, brand building, etc., and combines the enlightenment and experience of successful cases
of cultural and creative product marketing in the Palace Museum and Henan Museum to put forward
optimization suggestions for the marketing strategy of cultural and creative products in museums,
in order to deeply integrate the cultural and creative work of museums into the “cultural creativity
+ e-commerce” model; realize the dual promotion of cultural value and commercial value of cultural
and creative products, and then open up a new path for the high-quality and sustainable develop-
ment of museums. Under the new model of “cultural creativity + e-commerce”, the e-commerce of
cultural and creative products presents broad development prospects.
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