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Abstract

With the development of the times, people have gradually realized the importance of financial man-
agement. Due to economic growth, residents have some spare money for investment. After more
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than a decade of development, commercial banks in China have seen an increasing variety and
quantity of wealth management products, and the participation of residents has also been on the
rise. However, during the rapid development of bank wealth management products, adverse phe-
nomena such as rigid redemption, multi-layer nesting, and insufficient information disclosure have
occurred frequently. Against this backdrop, on April 27, 2018, the China Banking Regulatory Com-
mission issued the “New Regulations on Asset Management”. The new regulations require that bank
wealth management products be managed on a net value basis. Net value management not only en-
hances the profitability of commercial banks in the context of narrowing deposit and loan spreads
but also poses significant challenges to the marketing of commercial bank wealth management
products. This paper uses the methods of literature research, theoretical analysis, and empirical
research to study the marketing strategies of bank wealth management products. Firstly, it classi-
fies domestic and foreign literature works, including research on wealth management business, re-
search on the income analysis of wealth management business, and research on the marketing
strategies of wealth management products. Secondly, it introduces the background, requirements,
and impact of the new regulations on asset management and the characteristics of wealth manage-
ment products. This paper proposes marketing strategy suggestions for net value-based wealth
management products of commercial banks, such as strengthening the publicity of wealth manage-
ment product knowledge to investors, designing more diverse wealth management products, and
strengthening risk control, in order to achieve the sustainable development of net value-based
wealth management products of commercial banks and retain a larger market share.
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1. 518

BEERACHIAR R, ANTZEE SR B B R E 2, dT a5k, JERTFHEA SRR T HRE.
FE AT A TUFERR R, TR 8 A SR bR 2, & RO Z 51 R =
HAEARAT BRI 7= i R A A v, WIME e A ZRIRE . BEBEA R EA R GIME R, 3
T, 2018 £ 4 7 27 H, HERE KA OSTHVEERAUT 8 BNV S HI9R S L), R b
S T T 0 SO i

T WL B AL RE B AR ORA TR B 7 i AT B A s, TR R DR AT BRI 7 fy 1) N ARAT IO A7 3K
WEH, REHMBRAFRMLE TN BEPIW G, 3700 TG “NIE A7 B, BDRARAT
BRI e 5 RS AR DR, T BRIV 7 il ) AR S5 U Rl A 4y 1 IR BTN, 2, %
TNERAE B S G DU AT, ARAT A B R B e ) TSR SRS B 9 o AR (AL B0 7 i
RIT GB0 R BRROE 5T, PIARAT XT38 H B 130 (1 28 B0 7 o 7 50 (08 B SRS SR DR B R T
AR Bk, ASCEIE T DL ARAT S E A B SIS R B R R, DAy R ARAT 1 E Y
BRIV i PR B S

2. BRSMAREGE
2.1. BSMEXARIR
PRV S5 AHCE . AN E I = g D ELE N B R, RBE AR, HI = 5 AH 5 a7 B
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W HE NS . Franco Modigliani (1961)#2H 1 —FpAz i B3R . X —HIR i, BEF LR A AT
ANFNAER AR K HE, ST AT sha oo, B, TEERE, FOH TIRONREE, JF B
il b, $e Bt Im e N E B SR, S AR, SR R O AR I LA s IH, X —
RS AW R &Rl S 70T R T IR SERIMRAS[1]. Mei, Carmen, Michael (20113 i % 4= &l 2= i (R ATF 7%
KDL, BRIV = G BB T R, F T iR A AE E B B KRS, AT G ABATT 2506 SE . Martina,
Bartholomae A1 Jonathan (2012) I Fi 45 R o, HHBARFLL, &R 5T 4 xR 55 5 3 5200
FONEE[2].

PRIV E A SN U5 T .- Michael Collins (2016) T FT 80 A I AXT FROERAT BRIV 7 it 78 4 SR el /L, A
RNEER PR, AE SR ARAT B0 = 5B A 2 & S A A JE i IR AT 75 i 1
R e L AR B T T SR . Stefan Buehler (2016)3A iV AR AT 75 EARHE AN [ 28 0 2% 1 () 75 SR SR AR
TGN F) T R B BRI 7 o R ARAT 75 22 SN X T I 1 LA T I A A AT, &R AL B Sy B
vt TG 5 PRS2 5 B S S R A A [ 4% B 3 1 75 K [3]

2.2. EREXMEIAR

PRI 7 (it WAL 2 2 R R R SRAH ST A R 222 RS T 7o Ml B AT BRIV 7 it WA 2 2 52 e R 2K 2 T FRO )T
T, 2B MW KT AT R FEIF 18 o 3 5% (2008) A 7™ it #5053 ST PR 55 T NAC 28 = 12 IEAH 5%
A, AETRIUEF bt th 2B INBCH A B, B8N AT (52 TR RBUR 5 U0 (B i 5 e S LE[4] o 14
FR(2013) i3 2 JOL ML (Rl AL AT R L ARAT BRIV Wt UL R SR L T i 2 ARG &, 5 RAEE
CRARIAT S EAMORNE, ST MANE . ARG TAE K AL 5 — I Ji RO 28 I ks Fi R AU DR S R [5]
AU (2021) K TR A S B of BRIV i WAL B S I T L SRR A B A RN, T B 1 T I R R A v
X BRIV 7 ot (e 2 B A b IR S RO RN, BT AR BRI AR SR U B 7 R A R B AR PR, T
G 4 U O 7 WA i ) T LR R R 3R [6]

BRI B SRS T T BhOROR(2018) R TE B ES, ULEIL GURT T AL, INBRER R B Sk
AR ™ i E B [ 7] Brd a5 (2021) I T RARAT IO S i e, S i e ML BRAT B 45 15 % )7 7 SR AT &
APFRINK B SRV ™ i A 137 LRI SES 1[8]. B (2024) N ML ARAT M2 i ik B 5 25 2 B,
) P A S AR S5 D SR 2 3R v ™ W PRI SR AT 3% B i R 9]

2.3. MIAEATTTR

| b 273 36 1 BRI 35 (AR GBI FE By 4t D3R RDARAT T R BV 7= il B AE — e FE B it
TR, ERERHRRERA RN E B, EANEE SR E R 5 BT S

£ (BB AT Z A, I 3 it 2 X HRAT BRIV 7 i PR R FR R 0 B AFAE I TR AL 1 BB ER AN
BT, T L P AR R S A 802 . HAT, SRIEFS M ARAT 0 AL T8 B S R ER R B AR
WA R G RV TE I, A RIIFIRE R T Z DR, fERE, RATHM ™ 500K RE
THJUEE, HlkEE R — B R AR T SR A . B, ARAT R i H AT IEAE AT S E AL Y, 2R
ISCHR AR, D& T BRI 7™ i it 2R (A 7T 3 AR AR AE TIOR8 107 i b, R BCHGR R T IO R =%,
A — /NI )22 SR T T B YIMAC B B R i AL R PR, TS o4 TR T O 7 o A 2 3 ) 2 ) R 3R
S EPOR T

AL UL e L ARAT B R ERI P S E B SRS T AN B, IRR MR EHME =T, R Gl
B BUGR HG RR, O0BRI 7 R SRS AR AR R TT SR A RS IR BT AR ST R
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3. FRERRITEM~mA RIK
31 AEFMHMLAER

Bt b E GRS E B A TR, R E Q2B AR E A, BTk RIE
RIERE LB EREN 78NS 7). 2022 SR E SR BT 8 B %5 A R, 3 i Ml ARAT A 2R
7= i B A A ACTE N R T (HAZRDLARIT B P B AFAE NI A . 2RI . et 5 ik, X
S i REUIG I BRI 7 RS, R ARAT T RE R TCIA A BB IR AT R, X e S 7 ) L AR

N T ERGEATWAAAERRIVE AT ZRIRE . REWEHE, S RETLRRERE,
TR, dE4 e iin Rs e g Be A ke, IR NRARAT T 2018 4 4 F 27 HkAG (SR THiva &Rl
g B S R R R ) .

3.2. TR SRAHE

3.2.1. BMFERR TR

MG FF, 2022 FEAR, FREFLV A Tig a5 34,675 R, AHEEVIA T 4.66%, ik
LI TR, Hrh IR E A E A BT I B Ry 668 W, LLAEWI/D T 49.26%. HT, B
N TR SR B P2 B 13,947 K, [RILLIE K T 29.36%, fERANTIZ T & L R RO . IRATAT
(VBRI 7= S AR N 2.45 J3A000, 295 B SR LAY 8.85%, M ik 4 il 4RAT FER I 7= F A A 0.87 542
JC, R T 82.99% (L3 1).

Table 1. The existence of various institutional wealth management products at the end of 2022 (Unit: Number of institutions,
number of products, billion yuan)

= 12022 FIRZANEM =R EFEFR(BLA: R R Z5)

BIR B HUAL 2 B i R4 TE B A A L
ESiiE7)sS 307 34,675 276520.35 —4.66%
KARAT 6 668 9242.86 —49.26%
Je A HIERAT 11 1208 8798.8 —82.99%
W4T 109 9064 24463.39 —32.34%
AT 4RI 140 7808 10880.27 -2.63%
R > ] 29 13,947 222421.53 29.36%
HoABLI 12 1980 7135 —13.42%

BORLRIE: BRATMLIEI BileE .

3.2.2. BBV RA e

BEEFEFMI &, RERIEATS R T RE M EI 5, (H2 TR T E
RUBEIF P S A A, FCUS ol 3R T TS 2, 17 s B 7= it RS i A T ) P R I = i, RIS
M 2021 4 12 J3 31 HE) 2024 4F 1 JJ 31 HEEA BRIV ™ S (i ol 200 AN TR i 35 . 2024 4 1 H,
S [ RRAT B VA T 37 8 7 4 B 2K 7 S IR 25 P B0 79.73, e b ABREL R4 3.78 45, FAIEIA R 4.53%, Hidk
IR 20.27 55, FEIRISE] 20.27% (WL 1).

323 BEM~ERNEESRN
BE 2022 FR, AJFFEE N ETIFE P 5 B SEE TR, EWFhsEET Rt HEHN 95.41%,
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Figure 1. Historical asset management product return index
1. R ERL AW ERRIER

LRy 26.38 Ji44 70, FASEEEGAERI ™ STy BRI SRRy 1.27 Jideon, fEMMEEEETT 0 b
B8 4.59%, R ERAT A SR A 5 1 LU BRI A F BRI P B 3 AN E A, bl
HRAT BOFASEFE G 77 i 1) LUAG G BRIV 20 =) 0 3 7= f SEAIK 3 N A 4 e A (LR 2).

Table 2. Existence of wealth management products of banks and wealth management companies (by method of fundraising)

(Unit: Trillion yuan)
2. RITREVAREM~RFEBERGREESR) (BAL: AZR)

e RATHL TR 2 ] &
a2 5.28 (97.60%) 21.1 (94.87%) 26.38 (95.41%)
i 0.13 (2.40%) 1.14 (5.13%) 1.27 (4.59%)
it 5.41 22.24 27.65

BORLRIE: BRATMLIEI BileE .

3.2.4. B mEYIE PR

HLF 2022 4K, [ E WA BT AL BRI 7 i G B AR DR O LU BIA 21 94.5%, AN 26.13 TI1L
TG, e BRI i R A E B IR A SRE S AR S ARA B 1.41 Fi4doT, P EEBIY 5.1%. #L
AR SEIRI 7 5 A7 BN 0.09 T34278, BT i LU D9 0.33% . e ity S AT A= i SR BRI 7 s (A7 SRy 0.02
JiLTE, B Eeoh 0.07%. AT LA 455 3 S0 i e DRSS 10 1] 5 WAL e 2R i R B 7 i (L % 3)
Table 3. Existence of wealth management products of banks and wealth management companies (by nature of investment)

(Unit: Trillion yuan)
= 3. WITREMAREV A~ RFEFRRREAMR) (B A1)

P BRATHLI B 3 F &it
[i] 5 Wi 2 2 4.87 (90.02%) 21.26 (95.59%) 26.13 (94.50%)
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WBEHR 0.49 (9.06%) 0.92 (4.14%) 1.41 (5.10%)

ETES 0.05 (0.92%) 0.04 (0.18%) 0.09 (0.33%)

i A B AT AR A 0.00 (0.00%) 0.02 (0.09%) 0.02 (0.07%)
it 5.41 22.24 27.65

BURRYR: ATV I ST ol

3.2.5. B RBEEERER

BLF 2022 £ &K, JF I G IAF S BL B 22.87 JI1LTT, |5 BARTT 37 B 7 S A7 S 1) 82.71%,
TR IS 1A 2 ] 1 2R B 7= ity ZE R E AR . FRE 2022 420K & B3 PH BRIV 7= il (1 4
CEIAF| 4.78 J3AL TG, (EBEARIRIA = i i AR SRR (5 EE 17.28% . FFISE™ it A6 K4 38.3% 17 i
I B N, AL B 8.76 FIAZTT(IL A 4).

Table 4. Existence of wealth management products of banks and wealth management companies (by operation mode) (Unit:
Trillion yuan)

= 4. RITRIBEV A REM~REFERERGREEER) (BA: A1ZR)

e I R HATHL R 2 ) it
SN Zila Wadt 1.22 (22.57%) 3.56 (15.99%) 4.78 (17.28%)
TR S 4.19 (77.43%) 18.68 (84.01%) 22.87 (82.71%)
o &A™ 0.68 (16.23%) 8.08 (43.25%) 8.76 (38.30%)
a1t 5.41 22.24 27.65

BORLRIE: BRATMLIEI Ble g .

3.2.6. M= AR RBEFR

HE 2022 K, WATLEM AT fi;ﬂﬁﬁuﬁxmn@ﬁﬁf:ﬁ(qﬂfﬁe)&uﬁﬁﬁiﬁ%ﬁﬁa 24.54 JifL,
TG, BT i H 0k 88.73%, R 0 4 BV 7 i 1 KU S G AR K ST o BRAT SRV 2 BRI = 5 1 KU
SN = (P A SRR )y 3.01 T2 T, Bt i HE A 10.89%. @aﬁ&@mwa TRV 7= ot 1) AR S5 2R
Y 425 2% (v ) A 25 2% () IR B 77 WA o B 0.38%,  FIAR 0.10 /312G, Hitb /3 HY, 3R EFIG = 1 KU
LR Z NPT, HA D E o 3 7= 5 1 AU S A B (W R 5).

Table 5. Existence of wealth management products of banks and wealth management companies (by risk level) (Unit: Trillion
yuan)
F 5. SRITRIBEMAREM M~ REEERGEXEFER) (B Air)

7 il RIS 45 2% BATHLA LA it
—ZR (1K) 0.40 (7.46%) 7.44 (33.44%) 7.84 (28.34%)
2 (HR) 4.37 (80.82%) 12.32 (55.40%) 16.70 (60.39%)
=G(F) 0.59 (10.95%) 2.42 (10.88%) 3.01 (10.89%)
VY2 (=) 0.03 (0.59%) 0.03 (0.13%) 0.06 (0.22%)
F.E (=) 0.01 (0.18%) 0.03 (0.15%) 0.04 (0.16%)
it 5.41 22.24 27.65

FORERIR:  BRAT LB SIS EE had

DOI: 10.12677/ecl.2025.1462015 2484 TR 4TS


https://doi.org/10.12677/ecl.2025.1462015

EREM

4. FRE Rl sRITSE BYIR IV R g RO RN R R
4.1 RMER

4.1.1. Hahtk

AR 7 S A Y], AR BRIV 7 RS H BB H RIS 1] — M 5 BRIV 7 B 2R AR R,
BEE I TR RS, BEERJR U™ I B R E A, F R et th e B2 T i, RIS P B e 1 XU
T ABARKIFEBIE, (EREHE LS R IR E R AT E s B b BRI, R &R 5™ 1)
FUHIVIROBARE, POV R, DR ERBRAR, JshEBRaR, 1558 RO 5 ZE TN AN 2 itk
fIR[10]. fEAEHR Bt R 7 i, ANRER B Bl R, MEERFEE S H R SR TER 7 i

BEEH IO AR IR BRI 7 SRR AR G, R U, BT Ik A5t YIRS B i 4 9 R AN AR DL I
B oo IR Bk, B m A RR A, FTRE & CRAT RSN PEE L. n SR 7™ il 2 L o B e 1 58
AEFRHEAL AL G, W ARFRAEA TR ST 7 F 2% 1k AN BB T2 s B H - AR s KU [11] -

B A RFRWIR A BE S B I AR, g s 5 20k o P R s TP 2R . MOk
TR A, DA PASEI ™ O U wind Bl o, fE 2020 SERE, R ARAT HERAT AV E Y
77 i AT 13.84%[K T CRER I 77 it 47 86.16% )t PH CERIA 7 it o o P ZCERIA 7 it 1Y) Bzt iz KT I I
RUPRI 7= i B . R BRI T, o P ™ dh O3B0 8 R REAE R AT RIS A re e ml, 7 B
FEPRBEE B EEA 0, DRl P ORIV 7 i B 52 B R ML ARAT I B K

ot PR QBRI 7 i R BEAE AT 2 JE A el o, R B m LASE B it i B S AR B B, 48
BRI A BRI 7 it T ASRAH A i AR o T TRV 7 i £ 2 B 300 P B 08 3t T DA 7 iy, R4 9%
SEHEFHLAEN TSR IEE B, N ROk SRR 5 S8R T IIREE 1 it i, HE
TR — BB S e g, DA I m ™ S ], A 0T BRI 7= i e a2 Bl e it —
SERAREE . — BT, B PRI 7 i AR 3 22 v TR BRIV 7™ B (RS 28 R

4.1.2. REFR

RV 7 b B RGBS B e T LA S (2 W= (R XU . — M ER I 7= W AN [ B B 2 T . SR
B, FLERATAE M . A SCOREUR AR T HRI 7= it XU Rl 43 1 RO 25 40

FVARATFERT BRI 7= SOEAT SR G VRN G, 0 AT AR P . — R ERI 7 B B3 IR J2 55 7 S e L
fil; iR BErE R, RIDAERL= SR R E KK, FER X T R TR,
RABHE R E: V2™ imahtt, BOR, VA, 285 77 1 AT REAF7E B R o

A MV ARAT B BRIV P R A N TN U 252 PRL (RXUER) . PR2 (FFEAU) . PR3 (HFXUKE) PR4 (1
FR) PR (AU AHXTRZRY, BT AT CL(IRSFAL, EETHAY). C2 (R i), C3 (P L),
C4 (HEHXAL) A1 C5 (Hudh BY) Tk XU i 2828, RV ARAT — KSR 2 P SR LI AR 00 . URON . &, K
L5411 s e X EH SR R ) A S s A

— RIS, FI = S AR SR, LR AR, B bk s BRI i ) R S A
FORBSREANBRAG, O 28 28 At ARG

413. RITEHRERM

TR P MR AT 2 A KT A AR AT« B B R ARAT « TR ARAT . RUEHRAT. AMEHARATE,
FRARAT I = e T S T S A B 2R, WS KRAT A TR R, . L. K&
17y EATDURARATAE 2020 4FJRRME 1.5 Jif2, b 5 KAE 1 34251 1.5 e X H, 16 ZKAE 0.1 Ji{5)
1 JHGIX TE] o FETTg b, % AT AR A i) 3 M AR AT 1 FER I 77 i (4 85015 21 T 80%, kTl I ARAT  BRE
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HRAT MG GEERAT DR oA T 79 B AR BRIV 7 it 473 B0 80 4 R o
4.2. EMEE

42.1. ERBE=HIE

HV 7 i R o 3R 5 AR AR Z B I IR 3 A B IR RISE R KB RPI R Bk, DL NS
(IR BRI 7= S 2 bk B PE RN N B, DLHOARR I A BRI = S (B 2 T B4

WEZ G T 328 2019~2022 8 il LB, MG R E, J47 REUSE A 1 7
K, AN PR EORARIR AT T IUERI R R, S TR IRI SRR ERE N, S T HAN
B EFF. H R T AR S i Rl R B R Pk 3

4.2.2. BEMBERER

T MBI ST IR R A TR0 T 270k R MBCR R 5 i A B 7 G R B AR 2
TG IL A, AT KA B MBORS Z AT R A TR, STl ki 1t
BURRARIRZE AT . SAT RIUHBU 8 MBOE LR AJFHIRIRIE VEE AR IE & &R A I
A, B MBOETEA: RIS, ARIZREOR. 5 & & TR A U SRR 5 . ke
AT B R T, 38 O B i BOR H [R) H BRoR A WT 2 15 0A 25 MBOR 4 H br. B MEGE E 2K
Hh ] H A B2 M R AR AR

TRt NE: At R - MEEME, KB EN R L EAG AR, M RN Y
I AT R B MO, — e RRE L mT USROS HY 24 iy B X (R R AR5 R O o 2 SRAT SR TE AR 14 5% T B
I, Be AL RN, MIREEAC, ARATERI P SR AR S A, PR T T 5 R 2 o g XU B K
e i B G 9, TR ERAT BRI 7 i B s 2 RAT SR UK AR A B BRI, St
AR, RIS, ARAT B SR R N, SR R, TR B B 7 ARAT Y
Fehhe BTEL, BRATAT LA A48, F0m A B 1 (A 2n o RAT A BRIV 7 i i 2 26 (R 2 A AT (9 [12]

A FIFACR LTI (B, SRAT I B BRI I R T M i R st AR IS
el B R TREME A MR ETE, SRl AR e R RN BT, R E S
B 5 2 R BEB T R ML RAT B 7 s RN RE, Rl LR ARGl f RIS ARR TR, BRE S
R B e B R TR R T e 4 e i B P T T 9, AT O S R ML ARAT BRI 7 A R BE . [ALE
AT TSR T AR AT BRI 7 b SR R A A R I 1 A

4.2.3. BREMKT

TN AE T KGR A T S 10, IR mRANEL N, RITMIEMmEH 7 g B TR,
ST RMIZIR, RGN LT RS 2 R R SRR, e R RS
FRAHESE ALK LR TR A HE TR 3 B A A R0 425 g 8 TR R Ak 25

HPREIWE, 4 UFE = LhrFR + BIEKE. @K s g, 754 ORI ZEA BRI ET
PR, BESERIRIR S IAE, E RS R BRI, Hi, BRSEE 2 8RB FIR AT H# I
PR, DAV M I B B T AE . SR IEAK R AR, A4 BRI R RN, T R R AR
1, BT RE S48 bt UG B8 7= (M, B8 22 15000 IR A B T v R W 7, AT k2D o R AT 3 U 7= i F 4%
o BRUAR SN @ BRI IK 2615 T M ARAT 18 L 3 0 7 5 00 2 20 2 1 1) (520 56 R [ 1] o

5. MR TEEM FE mESHAY N
5.1. B BEHRE
MiERELFFRERE, FRESREEN, WEEZWNESITHE, RERARITE P R
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FH, MBEOR, WS T ARZHREFH BTG E R R ARAT PRI i A ARG MR S A, X% 8 2 K U
TRAOREL . Brgits. JIPREAMCSE R . BLE B R IR ) 1 B3R — R BRI, EESR i P ARAT BRI
d AT HEACE HL (B T IS A RAT B i BB I 5, “ BT B E B I 3T
T HVAER T R ARATEI 7 e “ORAGR I 0 — BTN, 3B — I AR XE45 32 AT g 7 AR A AR AT BRI
77 ity SRR PR AT BRI 7 b AN I R AR KSR o B S0 BEE [ AT W dE DA e AR
R, TR MV R AT MLZ AR [ 50 B8 3 AT EL R R 7 i AR 0, SR AL 50 B 8 X T EL R BRI 7 i XA IR [12] o
P MV AR AT B L2 N o 7 i S R AL P SR BRI TR R A R R, 5 IR
RIS S 355 A8 BRI ol 2R e ekl o AR BB H A 4B 77 i, 2 A4
L EI P R B AR S st e R AEE D, DMERB S RGBS & B & 7 K
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