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Abstract

This article is based on Marxist consumption theory and systematically analyzes the dual impact of
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e-commerce live streaming marketing on contemporary consumer behavior and its guiding strate-
gies. Starting from the essence of Marxist consumption, this article reveals the economic and philo-
sophical meanings of consumption, and elaborates on the dialectical relationship between produc-
tion and consumption. Analysis has found that e-commerce live streaming marketing has a positive
effect in expanding consumer choices, enhancing consumer experience, and promoting consumer up-
grading, but at the same time, it has also triggered negative effects such as a surge in impulse con-
sumption, distorted consumer attitudes, and damage to consumer rights. In response to the phenom-
enon of consumer alienation in e-commerce live streaming marketing, corresponding guidance strat-
egies are proposed from the government level, e-commerce platform level, and consumer subject
level, in order to promote the healthy development of consumer relations in the digital economy era
and achieve the improvement of consumer quality.
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