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Abstract

The rapid development of the new generation of information technology (5G, big data, Internet of
Things, artificial intelligence) has provided an innovative path for the integration of culture and
tourism in traditional villages. At present, traditional villages face problems such as functional
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homogenization and shallow experience, and the functions and forms of traditional villages under
the background of cultural and tourism integration can no longer meet the development needs of
modern villages. This paper first discusses the problems and dilemmas faced by the development
of village scene creation under the background of cultural and tourism integration, establishes the
intuitive perceptual understanding of tourists on the traditional village tourism experience places
through the complex relationship between information technology, information environment char-
acteristics and human perception, and puts forward the strategy of traditional village tourism place
creation, especially integrating the digitalized means such as e-commerce marketing and network
payment. Feasibility is discussed through actual cases, and finally summarized and prospected.
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