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Abstract

Based on the 41 marketing theory, this study systematically explores the content encoding strategies
and their mechanisms of action for popular beauty notes on rednote by using semiotic analysis and
empirical data from the platform. Through literature review and multi-case comparative analysis, it is
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found that in the social e-commerce environment, content encoding achieves a dynamic balance
between user value perception and brand communication goals by leveraging interesting scene graft-
ing, demystifying scientific benefits, interactive social viral spread, and personalized circle matching.
At the same time, the study reveals that the homogenization of titles and the loss of trust in scientific
marketing caused by algorithmic recommendation mechanisms are the main practical challenges cur-
rently faced by encoding strategies. Therefore, a sustainable development path combining algo-
rithm optimization, ecological governance, and value co-creation is proposed to provide theoretical
references for platform content marketing practices.
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