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Abstract

In order to better cope with challenges and seize opportunities under the era of “Internet + intangi-
ble cultural heritage”, the marketing strategy of non-heritage creative products must be innovated
and broken through to enhance market competitiveness. Based on the SIPS model and the existing
problems in the marketing of non-heritage products, this paper puts forward the optimization idea
of marketing of non-heritage products from four dimensions of resonance, confirmation, participa-
tion and diffusion, that is, the empowerment of intangible cultural heritage and the shaping of brand
image; Multiple subjects cooperate to broaden development channels; Community interaction and
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sharing, enhance co-creation experience; Cross-domain dissemination and promotion, construction
of media matrix.
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