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Abstract

Under the backdrop of new retail, experience marketing, serving as the practical vehicle of the
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consumer-centered ideology, is confronted with the actual predicament where theoretical research
lags behind commercial development. This paper zeroes in on the issue of formulating experience
marketing strategies during the digital transformation of traditional enterprises. Taking the bench-
mark case of “Kidswant Smart Store” in the maternal and infant retail sector as the research object,
a theoretical framework is constructed based on the SEMS five-dimensional model (sensory, emo-
tional, thinking, action, and association), and a mixed-method research is carried out in combina-
tion with the 4P theory. Through in-depth interviews and questionnaire surveys, the existing prob-
lems are disclosed: homogeneity of sensory stimulation, superficiality of emotional connection, and
insufficient user participation. Accordingly, five-dimensional optimization paths are put forward:
strengthening scene-based sensory memory, deepening emotional value resonance, establishing an
interactive thinking mechanism, enhancing action incentive mechanisms, and forming a commu-
nity-based association ecosystem. This research extends the application boundary of experience
marketing theory, offers strategic references for the transformation of traditional retail, and pos-
sesses both theoretical value and practical enlightenment.
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{157 (2020) FE 4T X AR T %5 T PRI 8 B SRS T 7E oo s BOZHR B = AT U AU B, RIBUS
HERFI LA R 2L AR AT, SEINTE ™ ol 5 7 2 5 I LA ASUR, SIS 3 B 3 A7 AR AR 36 “ R
IF Rt AbER[18]0 SCKTH(2019) Ny T A LRI A G A RIBE X B ARG L 55 it o R v K
w7 2 AT VIR, SRTT T AR, L R AR vk, SRR
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Table 1. Dimension variable table
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HEXN RN ANEAGR . EERTIHEN RIEANE S0, KBGO, SO, ke, P,
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Forb 5 = AR R R I 2E se R R AT AT 0l B . O TR BT T B B, AR IR 8 RO
FEBEEPEG T FL LR M KT G UREE T T APPL . BEART).

RONBERS IR, ASCRER 2 EARERTG %7 ER T APPL AL GG 5 AT
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Table 2. Descriptive analysis table
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P
« 188 62.5%
FARWF RN 5 44 14.6%
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3001 75~5000 7T 53 17.6
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100,000 7t LA E 33 11%

4.12. BEEERRY ST

AL £% 5 B DR R ARG AT DR R AT R e A e, W R AR L. R R R T A4S,
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Table 3. Analysis table of user experience description for Kidswant smart store questionnaire
3. BTFEBEIERERPERRER SR

B I haEE iE T W 5
1) JEHERBRE T E AL 4.44 0.825 0.68 -2.179 6.181
2) JENBR. fifEE R 36 1.017 1.034  -0.364  —0.839
3) JENE ARG 4.18 0.94 0.883  -0.979 0.225
4) T b B SRARAE 4 4.03 0.812 0.659  -0.776 0.989
5) MRIe-aFH BE B AR 1A 4.47 0.695 0.483  —1.486 3.029
6) 1SS RIS 3.56 1.042 1.087 -0173  -1.072
7) NG RS A R ) i 4.28 0.857 0.734  -1.075 0.627
8) B JLHIBAVA AT i i 55 AR MG L 4.04 0.784 0.615 -0.87 1.293
9) IR ITARLR 2 B BRI T A= b 7 2 4.48 0.666 0.444  —1.453 3.333
10) Fh N il Ge b PR A5 B AR T 7 iy 3.71 1.01 1.02 -0.491  -0.669
11) TEI1EREE S BIR 2 AR NR 4.21 0.9 0811  -0.914 0.061
12) ZIEEE S AR S BE) 4,02 0.785 0.616  —0.737 0.942
13) &I T LERARIR B 5 A 7] (1 K 07 X 4.45 0.745 0554  —1.664 3.705
14) AT 1E BN 3.65 1.037 1.076  -0.319  -0.978
15) %I FFE 3R O ) B B 4.28 0.818 0.669  —1.034 0.748
16) £k B2 R R 2B AR I T A I A RE Ar 4,07 0.758 0575  —0.585 0.416
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Table 4. Cronbach’s reliability analysis

4. mlEEHFATEMEST

SERELLHF Alpha BT ARUEAL T T b LU Alpha AL
0.910 0.910 16
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Table 5. Experience marketing scale KMO and Bartlett’s test table
=5 FIEEHER KMO MESFHEKRIEE

KMO BUFEIE T4 = 4 0.910
IR TT 2429.019
CLRE R RF R S Ao 56 H 120
wEN 0.000
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ORI Gr, HEATHERE . 767 MRS BT, EE SR SRS 72, AR B g ST AN E S S RS A T
TEME AR L1k, S8 KRB AR A IR 5 o FERA BT THT, A48 1SR A FA N & IR 5516 =l
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