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Abstract

In recent years, with the popularization of the Internet, agricultural product e-commerce has devel-
oped rapidly under the impetus of the rural revitalization strategy. The transaction scale of agricul-
tural product e-commerce has been continuously expanding, and the development trend is good.
However, it still faces a series of practical problems. Therefore, based on the practical predicaments
of the development of agricultural product e-commerce in the context of rural revitalization, this
paper proposes specific solutions in aspects such as improving rural infrastructure, cultivating
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talents for agricultural product e-commerce, enhancing the quality of agricultural products and cre-
ating characteristic brands, and promoting the development of agricultural products through tour-
ism, aiming to better develop agricultural product e-commerce and contribute to the implementa-
tion of the rural revitalization strategy.
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