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Abstract

This paper deeply analyzes the changes in the consumption decision-making process of e-commerce
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users driven by AIGC (artificial intelligence generated content). The research shows that AIGC tech-
nology significantly improves the breadth and depth of information acquisition, broadens infor-
mation channels and improves the accuracy of content through personalized recommendation, in-
telligent customer service, content creation and other methods. This technology not only enhances
user awareness and improves user evaluation systems, but also promotes the innovation of con-
sumer decision-making behavior path, compresses the chain-like decision-making process, and
forms a human-machine collaboration mechanism. The application of AIGC technology has brought
higher benefits to e-commerce platforms, improving user experience and satisfaction. The research
results of this paper have important reference value for the development of e-commerce field, pro-
vide guidance for e-commerce platforms on how to better apply AIGC technology to meet consumer
needs, and also point out the direction for future research.
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R PP R R ARSI PPAN AR AR A, BT AR GEITY 25 PP, ORTCE 7 R P B DR BRI
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PEAT: AERCIZETE, A NLP 20 SRR (il 5. 15— BUE) RS S AT Nt (PP AR Tk
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£ AIGC BRBARBIN N Z AT E AR, WML “HRR” DR R g 73X —xil. RIW
AR b B AT BALE “ T R AR bR BEIF), AIGC FiAR N IX 86 i) eIk 25 T SERI I P, X8
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TH B W SR — AT 7 A TABr B BARI R 2 WORME R . GHvPOr . WK 3R, W) PRI . 1E
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UEEfR S AL T, L N TR B STH 8 R R, S P A Oy, (i LA ) A R S AT “ AR
S v B I S

4.2. NHLHhE: AEEEIRENE| 1 RRILS
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T P X TR H e GG, TR BT AT HEREAE B AR SS, AMEAG. BEM I AR AT PR
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