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Abstract

This study explores the impact of Artificial Intelligence-Generated Content (AIGC) technology on
advertising innovation and the reshaping of consumer behavior. The research reveals that AIGC
drives the advertising industry from traditional templates toward efficient customization and dy-
namic interaction through intelligent content production and precision targeting, achieving person-
alized advertising content, diversified communication channels, and immersive formats. Empowered
by this technology, advertising communication transcends one-way information dissemination,

SCESIH: R, B, BI5E, B, BRI AIGC IKE) NI QIR S ATV E D). BRI ST,
2025, 14(5): 740-748. DOI: 10.12677/ecl.2025.1451337


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.1451337
https://doi.org/10.12677/ecl.2025.1451337
https://www.hanspub.org/

Rl 55

evolving into a value co-creation system that integrates virtual and real elements, significantly en-
hancing delivery efficiency and user engagement. Simultaneously, AIGC profoundly transforms con-
sumer behavior patterns: decision-making shifts from passive acceptance to proactive customiza-
tion, value orientation transitions from quantity-driven to quality-centric priorities, and consump-
tion scenarios extend beyond singular transactions to immersive experiences enabled by virtual-
real integration technology. Finally, while AIGC markedly improves commercial operational effi-
ciency, it is imperative to balance technological application with data ethics, mitigate risks of infor-
mation cocoons and consumer alienation, and foster human-machine collaborative sustainability.
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