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Abstract

Artificial intelligence (AI) technology has brought significant conveniences to precision marketing
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in the apparel e-commerce industry, but it has also introduced new challenges such as hidden discrim-
ination and high technical barriers. How to leverage Al to optimize marketing activities, accurately
identify fashion trends, and adopt differentiated consumption strategies for diverse consumer groups
has become a key focus for enterprises. This paper employs a literature research method to analyze
how Al achieves precision marketing through systematic review of existing studies, discusses current
dilemmas, and proposes feasible strategies, aiming to provide valuable references for enterprises
seeking to implement precision marketing.
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