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Abstract

In the context of global economic integration, the digital transformation of finance has become an
irreversible trend. Commercial banks have encountered unprecedented opportunities as well as
numerous challenges in this process. As one of the core businesses of commercial banks, personal
credit business has a crucial impact on the bank’s competitiveness and market share. In the devel-
opment process of personal credit business in banks, in-depth understanding of customer needs
and developing new products from the customer’s perspective is beneficial for commercial banks
to enhance their competitiveness. Based on this, this study focuses on the customer group of a
branch of Bank X. Based on sufficient research and analysis, it deeply explores the many factors that
affect personal credit business under the background of digital transformation, aiming to provide
useful references and guidance for the transformation and upgrading of commercial banks and the
enhancement of their core competitiveness.
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